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COMMUNICATIONS
AND PUBLIC AFFAIRS

The UMB Office of Communications and Public Affairs (CPA) is dedicated to promoting the
University of Maryland, Baltimore (UMB) and telling its remarkable stories. We provide media

relations, branding, design, strategic marketing, editing, writing, special event planning &
protocol, and web communications Universitywide.
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OFFICE OF THE PRESIDENT

UNIVERSITY INITIATIVES

CPA works closely with the President’s Office, specifically the senior director of leadership
communications, to share news and accomplishments of the University. Communications such
as The President’s Message and website are spearheaded through CPA.
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PRESIDENT’SMESSAGE

NOVEMBER 2017

When Iwrote to you last month about the Catalyst campaign,
launched in October, I said that meeting our fundraising goals
would require deeper engagement with  constitucncy | consider the
core of our strength: UMB's 75,000 living alumni. 1 said thar, at the
University level, we have to do a better job of reaching out to our
graduates — that we have to share our story with them, that we have
10 tell them about our people and projects making a difference here
in Baltimore and, indeed, around the world

“The goal of this outreach isn't merely to raisc money for our priority
programs; its to bring more of our graduates back into this special
community of ours, to conneet alumni with the students who mi
benefi from their experience and with the projects that might
benefi from their expertise. But is also about bringing alumni
together with each other so that they may see UMB for what it is: 2
University. A University of seven schools and thousands of students,
faculty, and seaff working to advance complementary missions in
health, welfae, and justice.

By design, the University’s prioricy initiatives depend on cross-
schaol collaborarons interdisciplinary rscarch,seudent leadership,
innovation and entreprencurship, community outreach and
engagement, high-profile projects in pain, addiction, and discase.
Tve often said that our biggest hrukzhmughx in human health

and well-being happen at the intersections — the intersection of
scholars and schools and disciplines. When we'te cager to work with
onc anather, to redesign the way we think abou the problems that
plague us and the way we imagine their solutions, that's when we
sce possibilities open up, new avenues emerging from dead ends. If
this interscction rule s truc of all of us working and learning here at
UMB, I know ics true of the thousands of graduates we've produced,
now spanning the country and the globe.

Forging these conncctions can be more difficult at UMB than at
other universities. On a predominantly undergraduate campus,
students get to know their classmates in general education courses,
the carly courses all students must take before they start delving
decper into their majors. At a professional and graduate university
like UMB, these opportunities for cross-school learning are far raer.
Plus, UMB has historically struggled to forge a cohesive identity;
after all, the reputations of our seven schools were made independent
of the University that houses them, and the schools aren't reliant on
the University for their prominence. When you get right down to it,
we don't even have a football team o a mascor to rally around.

L~
| | U MvEKSlTVa/MARvLAND
~

So1i’s up t0 us to disabuse alumni of the notion that lccle besides
proximity connects their school to the others. Its up to us to
show them whar’s happening — and whar's possible — not in one
building or two or three, but across these 71 city acres (an expanse
that might, in fact, surprisc some of our older alums),

Our first step is to acquaint alumni with UMB, to reinforce

our name, o introduce our brand (which has changed over the
years), and to share our mission (which has, in fact, endured); 0
supplement the robust alumni communications undertaken by cach
school and to highlight how these schools connect. We've begun
sending electronic newsletters to alumni, celebrating the good ¢
happening in our schools, the breakthroughs and big ideas. We've
produced a Universitywide viewbook, We Are UMB, our first one in
avery long time. We're making videos that showcase how our people
and schools serve our local and global communities together.

ngs

I mentioned in my last newsletter that UMB is foreunate to have so
‘many alumni living so close to campus. We're starting to capitalize
on that proximity. In fact, tonight I'm headed to Washington, D.C.,
where a couple hundred of our alumni will gather for a speaker
series at the National Press Club. Graduates of all seven schools
be there, and for some this will be their frst prolonged interaction
with alumni who don't share their professional path. We'rc planning
another alumni event this spring, closer to home in Baltimore.

None of this activity s intended to weaken the affinity our alumni
have for their own schools. That affnity is strong — strong cnough
that we can use it to the University's advantage. Afier al, the point
st 0 switch our alums’ allegiance, but to expand it, to forge a
conncction to a broader purposc, onc that encompasses their school’s
own mission and links it to the others”

UMB has a powerful story o tell. I¢s time our alumni know that
story as well as we do. And it’s time they start teling it themselves.

Sincerely,

# f)

Jay A. Perman, MD
PRESIDENT

ACCOUNTABILITY | CIVILITY | COLLABORATION | DIVERSITY | EXCELLENCE | KNOWLEDGE | LEADERSHIP

CPA ANNUAL REPORT FY18



OFFICE OF THE PRESIDENT, CONTINUED
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 MARYLAND
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UARTERLYQ&A

with Dr. Perman
WEDNESDAY

12:30 to 1:30 p.m. | School of Pharmacy, Room 103

Please join me as | answer questions from students,
staff, and faculty. Everyone is welcome to attend.

L~
| UNIVERSITYo MARYLAND
BALTIMORE

UMB joins the “March For Our Lives” in Washington,
D.C., to demand an end to gun violence. UMB will
provide transportation to and from the protest via
charter bus for students, faculty, staff, and friends
interested in attending.

Saturday, Mar. 24, 2018

9:30 am. to 5 p.m.

Pearl Garage Office

622 W. Fayette St. (bus departure location)

Deadline to register is Friday, March 15.

Register at umaryland.edu/march-for-our-lives.

Please join UMB President Jay A. Perman, MD
at the Sagamore Pendry Hotel for a

special evening with

writer
TVse

II INTV

LAND
== BALTIMORE
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REGISTER

Please join UMB President Jay A. Perman, MD

at the National Press Club

for an alumni event featuring

THURSDAY, NOV. 9
6 P.M. RECEPTION
7 P.M. PROGRAM

NATIONAL PRESS CLUB
529 Fourteenth St, NW.
Washington, D.C.

www.umaryland.edu/bruni

ACCOUNTABILITY | CIVILITY | COLLABORATION | DIVERSITY | EXCELLENCE | KNOWLEDGE | LEADERSHIP

UMB

VALUES Speaker Series

The Core Values Speaker Series promotes
UMB's core values of accountability,
civility, collaboration, diversity, excellence,
knowledge, and leadership. National and
international leaders lecture on their
expertise and experiences; their lectures
are intended to appeal to broad University/

community-wide audiences.

The Core Values Speaker Series brings the
world's best and brightest to UMB to enhance
the manner in which the entire University
community approaches its work, contributes
to society, and leads as an institution. The
speaker series also provides an opportunity
for the University to come together as one at
stimulating cultural events that enhance the

environment in which the University works

Invited Speaker
2018
Kevin Plank James Woolsey
CEO, UNDER ARMOUR FORMER CIA DIRECTOR
Excellence Accountablity
Past Speakers

MARCH 30, 2015
Ronald M. Shapiro
PRESIDENT, SHAPIRO
ROBINSON & ASSOCIATES
Civilty

MAY 11, 2015

Norman R. Augustine
RETIRED CHAIRMAN AND
CEO, LOCKHEED MARTIN
MEMBER, USM BOARD OF
REGENTS

Leadership

0OCT. 15, 2015

Carrie Hessler-Radelet
DIRECTOR, PEACE CORPS.
Collaboration

APRIL1, 2016
William E. Kirwan
FORMER CHANCELLOR,
UNIVERSITY SYSTEM
OF MARYLAND

Knowledge

FEBRUARY 14, 2017
Wes Moore

BEST-SELLING AUTHOR,
SOCIAL ENTREPRENEUR,
DECORATED ARMY OFFICER,
RHODES SCHOLAR
Accountability

COREVALUES Speaker Series

and learns.

=

"I UNIVERSITY
of MARYLAND

= BALTIMORE

Visit umaryland.edu/corevaluesspeaker for more
information about the Core Values Speaker Series.
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COMMENCEMENT

UNIVERSITY INITIATIVES

Each year the graduating class at UMB promises to continue a proud tradition of excellence
that dates to UMB'’s beginnings in 1807. Commencement and the events of that week

celebrate the successes of our students, our faculty, and our staff.

2727,
720220€7700,, 4
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UNIVERSITY OF MARYLAND, BALTIMORE
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MEDICINE | LAW DENTISTRY | PHARMACY NURSING | GRADUATE | SOCIAL WORK
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COMMENCEMENT, CONTINUED

=
"l UNIVERSITYof MARYLAND
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ADOUtUMB  Academis  Admiswons  Research  Senices  Usvenstylffe G to UMB

Commencement 2018

TEUS  COMMENCEMENT
-

=k

p2rrzerecerrzeril— i
UNIVERSITYof MARYLAND, BALTIMORE l l

FRIDAY, MAY 18, 2018 | 2 P.M.

ROYAL FARMS ARENA Syt Hpeake:
JODY OLSEN, PhD, MSW

All are welcome. No tickets required.

Live streaming:

umaryland.edulcommencement

#2018UMB &

UNIVERSITY OF MARyy D, Ba;
TIMop,
OR,

PAREK

FRIDAY, MAY 18, 2018

r
- QY
& d'")
For more information and to register for the event: /

calendar.umaryland.edu/partyinthepark

COMPLIMENTARY
FOOD AND LIGHT
REFRESHMENTS

FOR UMB GRADUATES AND GUESTS

SPECIAL APPEARANCES BY
AN, e ORIOLE Bird
T aomz RAVENS' Poe
PLAZA PARK

GAMES DJ

PHOTO BOOTH

The ocademsc processien
& R

Free National Museum of Dentistry Tours
11am 10130 pm.
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FOUNDERS WEEK

UNIVERSITY INITIATIVES

Each year UMB celebrates the achievements and successes of our students, faculty, staff,
alumni, and philanthropic supporters and pays tribute to UMB’s 210-plus-year history with a

series of Founders Week events.

Events include the Founders Gala, award winner lectures, and student and staff recognition

lunches.
[::::::;:: m W

a Student Cookout

Monday, Oct. 16
Noon to 1:30 p.m.

School of Nursing Courtyard

D ERS WEEK 2017

Free to all UMB students, but tickets are required. tl 5 w‘ c é 0 7
All tickets must be ordered by Oct. 12. 2 1

umaryland.edu/founders

ENTREPRENEUR OF THE YEAR
PRESENTATION AND RECEPTION
Wednesday, Oct. 18 | 4 p.m.

BioPark Life Sciences Conference Center

BARTLEY P. GRIFFITH, MD
School of Medicine

Thormas E. and Alice Maric Haks Discinguished Profsser in Tramplant Susgsry
Founder, Beecthe, Inc

“Road to a Deep Breath”

wmaryland.edulfounders

CPA ANNUAL REPORT FY18 8



FOUNDERS WEEK, CONTINUED

4 6:30 PM.

nore Inner Harbor

STUDENT COOKOUT
MONDAY, OCT. 16 | NOON

hool of Nursing Courtyard

W ek 2017

RESEARCHER OF THE
YEAR PRESENTATION
AND RECEPTION
TUESDAY, OCT. 17 | 4:30 PM.
Davidge Hall

ENTREPRENEUR OF THE
YEAR PRESENTATION
AND RECEPTION
WEDNESDAY, OCT. 18 | 4 PM.

BioPark Life Sciences Conference Center

STAFF LUNCHEON
THURSDAY, OCT. 19

11:30 AM. TO 12:10 EM. OR 12:20 TO 1 RM.
W STER HALL

S

I I UNIVERSITY
of MARYLAND
BALTIMORE

FOUNDERS WEEK 2017

-
e

TEACHER OF THE YEAR PUBLIC SERVANT OF THE YEAR
Fadia Tohme Shaya,PhD, MPH  Susan M. Antol, PAD, RN

ENTREPRENEUR OF THEYEAR  RESEARCHER OF THE YEAR
Bartey . Grfth, MD Robert K. Emst,Pr.

UNIVERSITY of MARYLAND, BALTIMORE

SPECIAL THANKS TO OUR 2017 FOUNDERS WEEK SPONSORS

PLATINUM SPONSOR GoLo seonsors. & sponsons

o
WT| o | B0 @DSI muy

/ A\ ventas | giaphcom  STIFEL 7e ret Funi

I
WHITING-TURNER

umaryland.edu

CPA ANNUAL REPORT FY18 9



DIVERSITY ADVISORY COUNCIL
(DAC)

UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

The DAC provides recommendations to the president, promoting the University’s commitment
to diversity, inclusion, and equity. CPA works with the DAC on the promotion of guest speakers

as well as communicating DAC programs and events. CPA also developed specific branding to
enhance DAC’s communications.

2018 DR. MARTIN LUTHER KING JR. ' . ‘ouneir
SPEAKER SERIES

DIVERSITY RECOGNITION AWARD
RUSSELL McCLAIN, JD

The award represents equality, justice, and
opportunity for all. The recipient will demonstrate
a personal and professional commitment to ideals
similar to Dr. King.

Nominations due by close of business Wednesday,

Nov. 22, 2017. NOY:3. 2017
8:30 a.m.
http://www.umaryland.edu/diversity/2018-mlk-diversity-awards-nominations/ S
S
DIVERSITY UNIVERSITY
i [[ e
BALTIMORE
DIVERSITY
e DIVERSITY ABROAD NETWORK
-
||| l,‘?\{\,\:\'\}‘\"‘\‘. Don’t miss this enlightening speaker!
™= BALTIMORE rave TODAY AT umaryland.edu/diversity

Interested in studying, researching,

or interning internationally? The

4 Diversity Abroad Network provides
tools that address race and ethnicity,
students with disabilities, religious
diversity, and gender and sexual
orientation.

of MARYLAND

[~
" UNIVERSITY
= BALTIMORE

Learn more at umaryland.edu/diversityabroad

CPA ANNUAL REPORT FY18

This project is a collaboration between UMB's Diversity Advisory
Councll and Center for Global Education Initiatives.

10



COMMUNITY ENGAGEMENT

UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

The University, through the Office of Community Engagement, partners with local schools to
strive for improved outcomes for students and families. Each UMB school provides its own

complement of invaluable outreach services in communities across the state and beyond.

Join Us For a
Community
Conversation

Please come for pizza and to talk with
Dr. Jay Perman, President of UMB, el Er
about ourplans for a new home for the e | €e after Schoo| Pro

' Community Engagement Center | U°mmUnity n gram at the

| e
at 16 S. Poppleton Street. gement Center!

MB Pojj o
Police Actlvit:es Leagye (PAL)

UMB Community Engagement Center
870 W. Baltimore St. i | |
May21,2018 | 6-7pm.

St e *

TO F
SHo
2

ILL A Bas,
L CASKET,
ULD INeyL gy EA]

4 ¥
Tim g S
S G o -
a NS s VY
I;}vamsm :
Pl
- = BALTIMORE
umaryland.edu 09 SUrclan peymeet<9Sration

sPac @ requirey,

VP Topay,
aperwork

INIVER

IR
SITY or
<2 BALTIMORE” MARYLAND

OFFICE
OF CoMmunry ENGAGEME),
iy

Umaryland.edy/pce
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COMMUNITY ENGAGEMENT, CONTINUED

LICHT CITY

A FESTIVAL OF LIGHT, MUSIC AND INNOVATION

Surprise and

7:30 p.m. to 8:30 p.m.
North Pine and West Baltimore streets

“ LICHT CITY

A FESTIVAL OF LIGHT, MUSIC AND INNOVATION

Neighborhood Lights in

Hollins Market and Pigtown
April 6-April 8
Neighborhood Lights, Light City's community artist-in-

residence program, is bringing beautiful illuminated visual
art, unique music, and fun activities to Southwest Baltimore.

Sponsers: of v &
Baitimove: 7. Aowe Price; Southwest Partrorsiun, Inc.: War Horse Cities:
a3 et BuX Amachiea

LEARN MORE AT umaryland.edu/oce/neighborhood-lights

Light City is bringing an
H “illuminating” surprise to

celebratlon the University of Maryland,

April 18 Baltimore campus! Attend this

exciting event to enjoy music,
food trucks, and other festivities.

Some activities include:

A48 1 InvEDSITY

Art galleries

Live music

Silent disco

Virtual reality experience
Laser tag

Sip-and-paints

Food trucks

=

"I UNIVERSITY

S MARYLAND
BALTIMORE

OFFICE OF COMMUNITY ENGAGEMENT

Locél Food Connection
FOOD FAIR

Community Engagement pres:

Monday, November 20
Noon to 1:30 p.m.
UM BioPark

801 W. Baltimore St.
Conference Center

UMB Community
Engagement Center

SUMMER U

Spend your summer at UMB and the Community Engagement Center!

SESSION 1: JULY 11 TO 27
Tuesdays and Thursdays
10 a.m. to 5 p.m.

SESSION 2: AUGUST 8 TO 24
Tuesdays and Thursdays
10 a.m. to 5 p.m.

OFFICE OF COMI

Participation is FREE, but registration
and guardian permission are required.

SPACE IS LIMITED. RSVP TODAY.
Registration closes on July 7.
2

4

OFFICE OF COMMUNITY ENGAGEMENT

I UNIVERSITY of MARYLAND
BALTIMORE umaryland.edu/oce

/

CPA ANNUAL REPORT FY18 12



COUNCIL FOR THE ARTS & CULTURE

UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

UMB'’s Council for the Arts & Culture is a group of faculty, staff, students, and community
members appointed by the president whose mission is to enhance the quality of life on
campus and in the larger Baltimore community by promoting the use of the University’s public
spaces for the visual and performing arts, as well as providing opportunities for the UMB
community to experience the arts at partner institutions and organizations.

UMB Council for the Arts & Culture

UNIVERSITY of MARYLAND, BALTIMORE

NEIGHBORHOOD
SPRING FESTIVAL

SATURDAY, MAYS5 | TTA.M.TO 2 P.M.

UMB Community Engagement Center, 800 Block of W. Baltimore St.

Learn the Magic of Fluid Art
June7 | 3:30to5 p.m.
SMC Campus Center, Cafe

Ignite your creativity by making your own fluid art painting on canvas
with instructor Sandra Erbe. Cost of participation is $35, including

all supplies and a free UMB apron. Beginners are welcome. Space is
limited to 15 people.

JOIN US FOR UMB’S ANNUAL NEIGHBORHOOD FESTIVAL
AND HELP US CELEBRATE CINCO DE MAYO.
Connect with your neighbors while enjoying FREE events and food!
Sponsored by the UMB Council for the Arts & Culture
Mavyland's First Ladly Yumi Hogan, Honovary Chair

COMMUNITY RESOURCES = i
+ Health and weliness screenings Open to all UMB students, faculty, and staff. UNIVERSITY

: :Zz‘goﬁgf;mﬂ:f”“" heaith van Register by contacting Nancy Gordol
UMB Night at
Everyman Theatre

presented by the UMB Staff Senate and
the Council for the Arts & Culture

GREAT FOOD!

ENTERTAINMENT/ACTIVITIES
Dance troupes, bands, Zumba, tae kwon
do demonstrations, and local craft vendors

(RN

INTIMATE
APPARE\

KIDS ACTIVITIES AND GAMES
Face painting, MD Department of
Natural Resources Scales and Tales,
Legos, robotics and balioon fun!

XX

KAKS

-

(| Universiry
of MARYLAND

= BALTIMORE

7:30 P.M. '

umaryland.edu/oce

WEDIKINE | LAW | DENTISTEY | PARMACY |

4] EVERYMAN
[d” THEATRE GRFATSTORFS
WELL TOLD.

EVERYMANTHEATRE ORE | 410.752.2208

CPA ANNUAL REPORT FY18 13



UMBRELLA

UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

UMBrella (UMB’s Roundtable on Empowerment in Leadership and Leveraging Aspirations)
helps women achieve their potential, find their voices, and feel empowered by engaging with a
community that supports the success of women, advancing women into leadership roles at
UMB, and championing women at all levels of the organization.

THE UMBRELLA GRC

Foaturing a pane! of distinguirhed lerders
In breast cancer research and advocacy.

UNIVERSITY OF MARYLAND, BALTIMORE CELEBRATES

WOMEN’S HISTORY MONTH

“The Life and Legacy of
Angela H. Brodie, PhD”

Formar Profiessor Emenitus. Deprtment of Pawmacoiogy
University of Marytand School of Medkcine
Doveoper of aromataie ihviors for the traatment of Bt Cancer

|, MopERATOS

PANEL MEMBERS

SUSAN G. ESSERMAN, JD

f Maryland Support, Advocacy, Freedom
for Human Trafficking Survivors
WEDNESDAY, MARCH 28
Noon - 1:30 p.m.
v 1 Westminster Hall, 519 W. Fayotte St
Avrernn

Human Trafficking in the United States”

2018 | Noon
o MARYLAND

of ) eum of Dentist
= BALTIMORE Dentishy;

| | | | s vt s o 1 28 A Pl L. s s REGISTER TODAY! WWW.umaryland.edu/whm SROBNTS

SPACE IS LIMITED. REGISTER ONLINE TODAY! ] UhnveRsITY.
U M B R E | | A www.umaryland.edu/umbrella/speak m o MARYLAND
= BALTIMORE

UMB Roundtable on Empowerment
in Leadership and Leveraging Aspirations

UNIVERSITY

[~

"l UNIVERSITY
of MARYLAND

= BALTIMORE
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STATE OF THE UNIVERSITY ADDRESS

UNIVERSITY INITIATIVES

Accomplishments of the past year and future hopes of UMB are laid out in the State of the
University Address, which grew out of the transparency and accountability component of the

University’s 2011-2016 strategic plan. CPA provides support and communications.

STATE ofthe [
UNIVERSITY

UNIVERSITY of MARYLAND,
BALTIMORE

STATE of the
UNIVERSITY

ADDRESS ¢,
JAY A. PERMAN, MD

PRESIDENT, UNIVERSITY OF MARYLAND, BALTIMORE

“UMB as a Public Good”

WEDNESDAY | MAY 9, 2018
SCHOOL OF MEDICINE, MSTF LEADERSHIP HALL

4

HNI\"[RSITY':/ MARYLAND
b E

ALTIMORE

CPA ANNUAL REPORT FY18
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STATE OF THE UNIVERSITY ADDRESS, CONTINUED

STATE of the

UNIVERSITY
ADDRESS 4y
JAY A. PERMAN, MD

PRESIDENT, UNIVERSITY OF MARYLAND, BALTIMORE

“UMB as a Public Good” B
STATE of the ( | r UNIVERSITY
UNIVERSITY WEDNESDAY | MAY 9, 2018 | 3 P.M. ﬂ FA o LAND
» SCHOOL OF MEDICINE, MSTF LEADERSHIP HALL
UNMRSHIATT:{\ mYU\N D, Reception to follow REGISTER ONLINE AT umaryland.edu/sotu

STATE of the
UNIVERSITY

ADDRESS 4,
JAY A. PERMAN, MD

PRESIDENT, UNIVERSITY OF MARYLAND, BALTIMORE

“UMB as a Public Good”

CPA ANNUAL REPORT FY18 16



MPOWERING THE STATE

UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

The University of Maryland Strategic Partnership: MPowering the State is a
collaborative endeavor between UMB and the University of Maryland,
College Park to share resources and increase the value and impact of the
state’s most powerful public research institutions. CPA provides editorial,

mpower.maryland.edu

INNOVATION AND

marketing, web, and branding services. IMPACT THROUGH
COLLABORATION

2018

% UNIVERSITY OF MARYLAND
STRATEGIC PARTNERSHIP
MPOWERING THE STATE

# UNIVERSITY OF MARYLAND
\"" STRATEGIC PARTNERSHIP
MPOWERING THE STATE

UNIVERSITY ORMARYLAND, BALTIMORE
UNIVERSITY OF MARY¥LAND, COLLEGE PARK

CPA ANNUAL REPORT FY18 17



UMB CURE SCHOLARS PROGRAM

UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

This is a STEM program beginning in middle school aimed at
strengthening the pipeline that leads Baltimore’s children into well-

paying, rewarding careers in cancer-related health care and research.
CPA is working with the CURE Scholars team on its branding, marketing,

and other communications.

CURE Schokrs Prooram g 4 o

Watch UMB’s CURE Scholars
in a documentary about growing
up in West Baltimore.

- ‘ h
From West Baltimore “

WEDNESDAY,

FEB. 28
8 P.M.

Maryland Public Television 2/Create (Cable only)
+ Comcast - Channel 799

NIVERSITYof MARYLAND + Verizon Fios - Channel 523 s
ALTIMORE

=C

| Baltimore
Produced by MedSchool Maryland Productions.

| ssearch.
. . shops and

lab experiences and receive focused mentoring.

For more information, contact Borndavid McCraw |" T T ——
at bmccraw@umaryland.edu Ul BALTIMORE

b

EXPLORE | EXCITE | INSPIRE
@

Uy,

UMB CURE
Scholars Program

In partnership with
Western High School

L

i‘r UNIVERSITY of MARYLAND
U | BALTIMORE

FOLLOW US ON TWITTER @UMB_CURE 8
FIND US ON FACEBOOK AT UMBCUREScholars i)

umaryland.edu/cure-scholars
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PROJECT SEARCH AND YOUTHWORKS

UNIVERSITY INITIATIVES

CPA tells the success stories of S _
: . . . ||| ll“>l\'!i{\1‘1'\"M»\I‘\\l»\Nl)
Baltimore high school seniors with BALTIMOR

intellectual and developmental T T O T
disabilities (Project SEARCH) and the ' B
work readiness program that gives
city youths the chance to pursue
their interests (YouthWorks).

EEEEEEEE

vvvvvvvvvvvvvvvv
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UMB POLICE FORCE

UNIVERSITY INITIATIVES

Baltimore is a dynamic and vibrant city with a patchwork of neighborhoods that are as varied
as anywhere in the country. The safety of areas also can vary widely and change within a
block or two. The CPA team works with the UMB Police Force on all of its communications to
the UMB community including crisis communication planning, Don’t Walk and Text marketing,
website content and writing, brochure writing, signage, and Town Hall Q&As.

DON’T WALK et
ANDTALK

OR TEXT

CHIEF OF POLICE
TOWN HALL MEETINGS

UM S

Register for UMB Alerts via SMS Join us for three town hall and Q&A sessions, as QTUEfl?OAYs MARCH 13
i i i i i am. to am.
at www.umaryland.edu/alerts. we invite Chief of Police candidates to speak to SMC Campus Center, Elm Ballrooms A&

UMB faculty, staff, students, and BioPark personnel.
These open forums are an opportunity to ask the
candidates questions and provide feedback to the WEDNESDAY, MARCH 14

search committee. 9am.to10am.
School of Nursing Auditorium

A different candidate will speak at each session.
Can't attend in person? THURSDAY, MARCH 15

A live stream will be available online. 9am.to10am. _
School of Pharmacy Auditorium (N103)

=

||| UNIVERSITY
of MARYLAND

= BALTIMORE

umaryland.edu/police-chief-town-hall.
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PARKING & TRANSPORTATION

UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

CPA provides daily communications support to the Parking and Transportation Services (PTS)
team. A dedicated CPA team member attends its daily 9 a.m. briefing meeting and coordinates

its communications regarding garage closings, construction, and services.

PARKING AND TRANSPORTATION SERVICES

UMB Alternative
Transportation

Campus Tours

Open to one and all! Tours will include tips
for navigating the campus from a parking
and public safety perspective and will end
with a stop at Lexington Market.

Guaranteed Ride Home

OCT.4 AT11 AM.
OCT. 11 AT 12:30 P.M.
OCT. 25 AT 11 A.M.
L
m NOV. 1 AT 12:30 P.M.
m lg%ll_}/IEhl}SéR\EdMARYLAND L’,’f,‘;‘,’;?n"‘“"’"w“

REGISTRATION REQUIRED: umaryland.edu/parking

Lexington Garage Parkers

New students or those who have never

| | UNIVERSITY

of MARYLAND
BALTIMORE

parked on campus must register in-person PARKING AND
for commuter parking at the SMC Campus TRANSPORTATION
Center Cashier’s Office. SERVICES

Visit the UMB Parking and Transportation Services
website for more information!

I UNIVERSITYof MARYLAND .
BALTIMORE umaryland.edu/parking
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HUMAN RESOURCE SERVICES

UNIVERSITY INITIATIVES

CPA's relationship with Human Resource Services (HRS) has been long-lasting. We provide
dedicated marketing resources to communicate time-sensitive information to UMB'’s

employees.
/// L / HUMAN
4 SHARE YOUR RESOURCES
THOUGHTS ABOUT
WORKING AT UMB!

Are you part of the random selection of UMB
employees who received The Chronicle of Higher
Education’s Great Colleges to Work For survey?

Join us in our efforts to make UMB a better place
to work and take a moment to complete the survey.

\\v\ -
Y | \\ I | UNIVERSITYof MARYLAND ATTRACT. ENGAGE. DEVELOP.
) N BALTIMORE www.hr.umaryland.edu
R ~

/ LAUNCH YOUR LIf
New Year, New You!

Join us Jan. 9-12 for the New Year

Launch Your Life Kickoff, a series of

wellness activities that includes:
+ YOGA « FITNESS

* MASSAGE -+ FINANCIAL
* TAI CHI HEALTH

Some events include door prizes.
Bring your Launch Your Life raffle cards!

=

e

Register for an event at m E’R‘{Xﬁ%\m)
www.umaryland.edu/launch-your-life. "= BALTIMORE

- _
~ PLEASE PLAN TO
- ATTEND THE UPCOMING

UMB EMPLOYEE
/ BENEFITS FAIR

Come and visit your benefit vendors
and get your questions answered.

THURSDAY, SEPT. 24 SOME OF THE VENDORS INCLUDE:
10 a.m. to2 p.m. Car

t BlueCross BlueShield
SMC CAMPUS CENTER
621 W. Lombard St.,

c
«:
or
2nd Floor
uni

ited HealthCare

HIGHLIGHTS OF 2016 BENEFITS:
+ Interactive Voice Response system used to make changes
ending Account (FSA)

=y

UNIVERSITYof MARYLAND ATTRACT. ENGAGE. DEVELOP.
BALTIMORE www.hr.umaryland.edu

/
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LIVE NEAR YOUR WORK

MEMBERS OF CPA SERVE ON THIS INITIATIVE

The improved Live Near Your Work (LNYW) Program. CPA spearheaded all marketing efforts
for this project in coordination with the LNYW committee, including website creation, an

awareness campaign, several event promotions, and general marketing collateral for Human
Resources’ Benefits Division.

HUMAN
RESOURCES

UMB
LIVE NEAR
YOUR WORK
PROGRAM

HY BUY A HOME
] BALTIMORE?

HOMEOWNERSHIP

/ Are you a UMB employee hoping to purchase a home in
Baltimore? You could qualify for up to $18,500 in grants
through UMB's Live Near Your Work Program. More
financial incentives may also be available from the state e that this littie group of neighborhoods

B! like a small town — we all know our
of Maryland, the city of Baltimore, and other programs.

ghbors, have soclal events In the parks and
Open the Door to houses and at local businesses. At the
Homeownership e time, | can walk to work, restaurants,

www.umaryland.edu/live-near-your-work

L~

I I UNIVERSITYof MARYLAND

BALTIMORE

~

LIVE NEAR YOUR WORK IN...
FRANKLIN SQUARE

TIGHT-KNIT. DEEP-ROOTED. CONVENIENT,

[~

lT UNIVERSITY o MARYLAND LIVE NEAR YOUR WORK PROGRAM
U] BALTIMORE

|/
o

5_ WALK SCORE
ks i the city sy 72/100
strcts

FUN FACT m THANSIT SCORE
This nesghborhecd was home 10 Frankin Square Medical Center 91/100
when the hospeal opened in 1898

N\ A repriosd satetia courteey of Uve Batimore Saaaiid
$55,921
1 -
" UNIVERSITY o MARYLAND LIVE NEAR YOUR WORK PROGRAM
L BALTIMORE ¥

—
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BRAND STANDARDS

D4

=

BRAND STYLE GUIDE -
U;\IIVERSVTV OF MARYLAND, BALTIMORE

INTRODUCTION

™  You are our brand.

Our students Faculty, ang stafr are our brand an
branag experience to our ton‘muml-,- l'k'OUDF\ Oowr od\'olhsmg,
markating. public ratations, Customer service, and visyal identity,

deliver

|
I
)
!
|

8y Sharing our peide in the University with Our community, we I

et

build our reputation ang ncourage quick recognition amongst - e

Our community. We do this 5o that when People hear aboyt the

University of Maryland, Bal, more, they recognize Us and know {

who we arp, What is branding?

When they hear Of expenence great things about us, they
SUPPOrt us, want to work here, want 1o 0 10 school here, seek
€are have, get advice from us, want 10 get involved with us, and
€€ US as experts. Mosy mportantly, they share our stories and
become a part of the UMB brand expe rience.

“\%MM\‘

= \unullh‘wl\\«l\\l
Ri

“\Ilﬂ;;\nl:\m

= ERSITYof MARYLAND

([ ettt
~

ST NAME, Degrees
e Person's Single Title
Depavtmant, Office of Program

0 706 0000 CBLL
5706 0000 | st

St 200w, 000
Batinon 40
i g hare

AND .
s A o

UNIVERSITY of MARYLAND,
BALTIMOR
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ADVERTISING

Branding,
Advertising,
Sponsorships,
Digital Marketing,
& Social Media



ADVERTISING UNIVERSITY

fllof MARYLANLD

COMCAST i T
SPTLIGHT ‘

Cable Television
Advertising

Orioles 2018 Season Package: May—Sept in-game O’s ads, 20+ bonus sports insertions,
& 50 ESPN network UMB branded sponsor ads.

!1 : _— : ; "+—v University of Maryland, Baltimore
- MAY 2018- JULY 2018

Zone Purchased Total Ordered Commercials Total Commercials

Delivered
Baltimore Interconnect 354 377
Total 354 377
23 BONUS Commercials

/71,8
RIOR

THE TOUGHEST CRALLENGE ON EARTR

COMCAST
SPOTLIGHT

©2018 Comcast Spotlight. All rights reserved. Comcast confidential and proprietary information.
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- Lo s g COMCAST
m.—(s}\ G ssrn@ 53207 earienr



ADVERTISING
'@, Clear Channel Outdoor

Champions of Excellence Billboard Campaign - 8 weeks, May & June 2018
- Creative rotating on 21 Baltimore DMA locations

Baltimore DMA

* Total Locations: 21

* Weekly Reach: 40.2%
* Weekly A18+ GRP: 171.1
* Daily spots per display: 2,829

* Weekly spots per display: 19,807

* Grand Total Impressions: 725,100




ADVERTISING

Champions g
Digital =
Billboards ——

RANDI BARCLAY | EMILY POULOS, DDS "8

Value-Based Approach Sculpting Smiles
to Human Resources | : | to Shape Oral Health

y WILLIAM F. REGINE, MD, FACR, FACRO 1 - DANIELLE CITRON, JO KEVIN J. CULLEN, MD

vy | ‘H“ Pioneering Targeted Wes. . - Protecting Privacy s Championing Patients
Treatments to Fight Cancer / in the Digital Age = NIRRT with Cancer

, R N . . : e ivtmioe

IREDICINT | L | SONIIY | PARACY | W | A

Revolutionizing the Role : i3 B Suicide Prevention 12 & Enriching Public
of the Pharmacist .} : Tt ) B Advocate : | - » | __ Health Through
l v > . , . T MARYAND ‘ = %% Preventive Care

\l CHEROKEE LAYSON-WOLF, PharmD 00, BCACP, FAPAA ! YR JODI JACOBSON FREY, PhD, MSW ; KELLY DORAN, PhD, MS, RN

wmarytand e Aampons \ AT NI

Sowmurey | PHARMACY  wowtmd  GAaduact  $OCAL wote  Scsas NN | LA | SN | waACY | W | Sty | SOCK ™
) - - - - ~ — PN LA R Al NUIRING  GAsety

ALECIA DENT o NADINE M. FINIGAN-CARR, PhD, MS ] NICOLE MATTOCKS, MSW "10

Fighting Drug Resistance Mobilizing Professionals y Advancing Positive Community

with Resilience - "W to Prevent Child Health Outcomes =
T T Trafficking VERSITY I \ M

marpand edv A

umarytand e

e | Lo | D | PRARNACY | A | SAA | SOM - ~ -~ ~
vescee o ARMACY S | L DO . W sy | SOOML WO 8 PRRACY | W AT | SOCIAL WORK | momaas

MAUREEN A. KANE, PhD > - =
FLAVIUS LILLY, PhD, MA, MPH [l Uxgvissin ABRAHAM SCHNEIDER, DDS, PhD

|
Local Technology.\ . %> Creating Learning ' Preventing the Progression
Global Impact T : Opportunities for All ' of Oral Cancer

A - -
and.ed Y ns « 4 unaryiand edu/champions A AT NI LOAS e

et | o DENTISTIY | pamacy | M GaAban | W

JOHN CACCAMESE Jr., DMD, MD, FACS 5 '  SALLY A. HAGEMAN, MSW NEDA SAGHAFI, JD "18

Reconstructing . Improving Outcomes, Inspiring Action
Smiles - W !mproving Lives N for Social Justice

ey and e Aamaions I Iy and eI AImOIGAS A ) awyland ¢
A vy land ok

W L DENTEETRY | meadeacy | we SAARAT | . - 73 - v — - SEDUNRALIY | DOMUNY | BeADCY | MURG | GMOTY | DK

CPA ANNUAL REPORT FY18 28



ADVERTISING

2018 BBJ Book of Lists

DENTISTRY | GRADUATE | LAW | MEDICINE | NURSING | PHARMACY | SOCIAL WORK | BIOPARK

MARYLAND’S INNOVATION
ECONOMY IS IN OUR HANDS.

At the University of Maryland, Baltimore we’re pushing science
out of the lab and into the everyday lives of Marylanders.

UMB Ideas bring in more than $500 million
In grant funding each year, creating jobs

in the health sciences and in construction
as we bulld more lab and innovation space
to fulfill our work.

UMB discoverles lead to vaccines

and therapies to combat diseases,
breakthroughs in life-saving trauma care,
and new ways to bring high quality health
care to every part of the state.

S

"I UNIVERSITY.
of MARYLAND
BALTIMORE

e~

UMB Innovations like the first portable
artificial lung and a device for performing
minimally invasive heart surgery are
transforming Maryland into a leading
center of biotechnology business,
launching cutting-edge companies and
creating well-paying jobs.

UMB faculty, staff, and students deliver
care and services that spur economic
growth, generating more than 18,000 jobs,
with an annual impact of $2.8 billion on the
Maryland economy.

IMPROVING THE HUMAN CONDITION

umaryland.edu

The University of Maryland, Baltimore (UMB) is
Maryland’s public health, law, and human
services university. UMB is a leading U.S.
institution for graduate and professional
education and a prominent academic health
center combining cutting-edge  biomedical
research and exceptional clinical care.

UMB improves the human condition through
leadership in education, research, clinical care,
and public service. It trains the professionals who
work to secure the health, well-being, and just
treatment of Maryland’s citizens. It creates the
knowledge that cures disease and strengthens
communities locally and globally.

The University enrolls 6,700 students in six
nationally ranked professional schools and an
interdisciplinary graduate school, conferring most
of the professional practice doctoral degrees
awarded in Maryland each year.

UMB is a powerhouse economic engine for
Maryland, delivering care and services that spur
growth. With the University of Maryland Medical
Center and affiliated physician practices, UMB
stimulates $6 billion in economic activity each
year. The University alone generates 18,000 jobs
and returns $13 to Maryland for every dollar of
state support.

As one of Baltimore’s most powerful anchor
institutions, UMB uses its influence, assets, and
expertise to effect real and lasting change in the
city — improving health, creating wealth, and
advancing social justice.

UNIVERSITY of MARYLAND DENTISTRY | GRADUATE | LAW | MEDICINE umaryland.edu
BALTIMORE NURSING | PHARMACY | SOCIAL WORK | BIOPARK www.umaryland.edu
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Annapolis Capital Gazette

)7
. //ﬂ/// //(/1/ Governor Hogan and the General Assembly

[
The University of Maryland, Baltimore (UMB) thanks Governor Larry Hogan and the Maryland General Assembly for their
continued support of higher eduation. UMB, a Baltimore City anchor institution, educates more than half of Maryland'’s
dentists, lawyers, physicians, and pharmacists and the majority of graduate nurses and graduate social workers. Our
legislators’ continuing support for higher education helps the University further its mission to improve the human condition
and propel Baltimore and Maryland's economy forward.

We are the University of Maryland, Baltimore. We are UMB.
JAY A. PERMAN, MD, PRESIDENT

Baltimore, MD | umaryland.edu

Graduate | Social Work

Nursing

i
£
&
3
3

Law

Medicine |

Southwest Magazine

 Babja,

| . W

University of Maryland, Baltimore

Improving the Human Condition

It's no secret why Baltimore is called Charm
City. Friendly people, fresh seafood, and more
than 300 years of history. But the real secret
to this town Is its tenacity and optimism. And
the University of Maryland, Baltimore (UMB)

is harnessing that energy in exciting ways,
reinventing the delivery of health care, building
up our neediest communities, and inspiring
tomorrow’s leaders.

If you want to see the future, just step into
the University of Maryland BioPark. There, in
the Maryland Proton Treatment Center, cancer
patients receive revolutionary therapy, the
most precise available.

UMB faculty and researchers — who
conduct more than $500 million of medical,
legal, and soclal sciences research each year —
are rapidly turning their discoveries into new
devices and therapies.

Developed by a doctor in our School of
Medicine, Harpoon allows for beating-heart
valve repair through a small incision in the skin.
Imagine being able to go home the day after
heart surgery! Imagine, as well, the enormous
impact Harpoon's recent sale for $100 million
has on the Baltimore economy.

The world's first wearable artificial lung
system is another innovation created by UMB
researchers. The size of a soda can, it fits on
your belt, and potentially will free lung disease
victims from hospital confinement.

=
"I UNIVERSITYof MARYL
BALTIMORE

But our innovation is about more than
inventions.

Our Community Engagement Center
gives West Baltimore residents a special
place to access neighborhood and economic
development services.

The University helps residents get good
jobs — sometimes right here at UMB. Our law
school provides free legal advice. And every
effort is made to purchase goods locally.

Our School of Social Work leads B'more
for Healthy Babies. Remarkably, since 2014,
there have been zero fetal deaths in the Upton/
Druid Heights neighborhood this program
serves.

UMBE also is reaching into our local
neighborhoods to develop the next generation
of medical scientists through the CURE
Scholars Program — the first in the nation to
recruit kids as early as the sixth grade.

Of course, visitors can still immerse
themselves in the city’s rich cultural history,
where enormous clipper ships still grace
the Inner Harbor and the flag flies over Fort
McHenry, where the national anthem was
inspired.

But just a short walk away lies another
burgeoning modern American revolution:
University of Maryland, Baltimore. We are
changing the future.

umaryland.edu

CPA ANNUAL REPORT FY18
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Baltimore Times- UMB Supports the West Baltimore Community

Community Engagement Center
Provides Job Training Services

UMB Cure Scholars
Middle School Programs

UM School of Dentistry

Provides Oral Health Services

CURE -

Scholars Program

UMB CURE IS RAISING

-W‘

HOPES AND GRADES -

Students and faculty at the t of Maryland School of y
(UMSOD) provide a range of oral health education, screenings
sidents of Baltimore and Maryland. Here are a faw of the ways wi
r community:

eaking pipeline pre
ucrative, and rewarding

utions in

sc'oiars e

The Office of C (CEC) at the U y of

23 MHealthy Smiles Ganeration Smiles for Raltimore.
, Saturday, und SUMMEr programs. Maryland, Baltimore (UMB) works hard to offer our neighbiors in West fer Baltimore Ne Success Mission of
Baltimore the tools they need to get jobs — especially jobs at UMB and > Marey:

SO FAR: the University of Maryland Medical Center. Those efforts include:

. ent of the scholars from the - ACro y 5choo cip a0 sttt wark
83 parcent of the scholars from th Across the three city schools participating, UMB Recndtiaent. Warkfore it Tialing YouthWorks and staffwork
first class (now eighth-graders) are there have been signficant gains in the Gpon Hotisus Wednesdays Programs UMB, through the
still in the program. schalars” reading and math achievement at the CEC (R s orice.

+ Attendance rate for twice-weekly, + Eighth-graders are now prepanng to Open houses with  job readiness

aftes

hool activities Is 95 percent. enroll in some of our city’s best science ch‘vopr'c".

and STEM high schools, for specific

offers 3 five-

* With 250+ mentors, each scholar has oh as Wechieciay rom week summer Baitimors. :

A team of five mentors to provide safetyand  2to6pm employment

tutoring & support To learn more or become Involved housereeping program for

or to donate, please visit a = voL‘n’- E P
www.umaryland.edu/cure-scholars " UNIVERSITY
] Vi - o MARYLAND
NIVERSITY - SCHOOL OF DENTISTRY
l | of MARYLAND FOLLOW US ON TWITTER + UM5_CURE M “I LBltJll_}'I[s\‘\I)}\l.rl\b\k\lv\\n
~~ BALTIMORE FIND US ON FACEBOOK AT UMBCUREScholars umaryland.edu L MOR! www.dental.umaryland.edu

UMB Cure

Scholars

Summer Programs

CURE
Scholars Program

HELP SUPPORT THE

CURE SUMMER PROGRAM .

last Baltima
and heakh ¢

nd schalars

With your gift of $25 can
send 1 scholar to Goddard Space Flight Center
Provide swimming lessons for 1 scholar

With your gift of $50 can:

iy summer reading novels to § scholars

ve materials to build 10 mouse trap cars

To donate, learn

Provide 30 solar-powered cars
Give 2 school sepply kits

With your gift of $250 can

Register 1 scholar for Johns Hopkins Applied
Physics Lab MESA

E£qup a scholar with 1 Chromebook and case

more, or become involved, please visit:
www.umaryland.edu/cure-scholars
TOLLOW US ON TWITTER o Lws_cues M

1ING US ON FACLIOOK AT UnBcURESChstars 1)

Community Engagement Center
Offers Youth & Adult Job Programs

UMB HELPS THE COMMUNITY GET JOBS

UMB Recruitment ~ Workforce
Open Houses Wednesdays

at the CEC One-on-one
Open houses with  job readiness
employers are counseling is
held for specific offered every
Jjobs such as Wednesday from
public safety and 2to5p.m.
housekeeping.
umaryland.edu/oce

The Community Engagement Center (CEC) at the University of
Maryland, Baltimore (UMB) works hard to offer our neighbors in West
Baltimore the tools they need to get jobs — especially jobs at UMB and
the University of Maryland Medical Center. Those efforts include:

Career Training YouthWorks
Programs and HireOne

The CEC connects ~ UMB, through the
area residents Mayor’s Office

to various job of Employment

training programs ~ Development,

throughout the offers a five-

city. week summer
employment
program for
youth.

)4

I

UNIVERSITY of MARYLAND
BALTIMORE

The Grid/BioPark

Provides Small Business Assistance

|
“umaryland.edu

HUMB4WestBalt

e

The Maryland Small Busine = University of
Maryland, Baltimore {UMB) prow ness with = to trusted busin

inual professions

resolve your problems 3

imple rvcnrm r strategy

Meet Your Changing Needs Stay abreast of economic trend's, market conditions, and
financial resources to anticipate your changing needs

I S‘Bm SBDC
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CATALYST CAMPAIGN

Center Stage Program Hippodrome Playbill Style magazine

UNIVERSITY
o MARYLAND

mulus, spark, or incitement

YOU & UMB

For over 200 years, UMB has been working to improve the human condition and serve the public good
Your support of our capital campaign will allow us to:

Design new and powerful solutions to our greatest  » Encourage people to dream, discover, and dare

challenges of health and wellne in our never-ending quest to enrich humanity
aesciiiiycaveezctionlfRniaeatiotichanae] (FEstmuite epanciogipcliament We lead through action. lead by doing, not by Create leaders and problem solvers who promote Develop Big Ideas for Big Chan

a more just society such as chronic pain management, addiction

OU & UMB i b_v a C()m‘uming conviction that our Drive innovation, nurture ingenity, and ad prevention and treatment, chronic disease

understanding

work matters. That knowledge marters. community engagement

Be a catalyst. Give today!

For over 200 years, UMB has been working to improve the That science maters. That service matte SN catalyst.umaryland.edu

human condition and serve the public good. Your support
of our capital campaign will allow us to: Thar justice marters. That truth macters.

» Design new and powerful solutions to our greatest

RMAN, MD
challenges of health and wellness oy

Create leaders and problem solvers who promote a
more just society

Drive innovation, nui e ingenuity, and advance

understanding OUR CATALYST CAMPAIGN GOAL:

TO RAISE $750 MILLION FOR THE UMB CAMPUS
Encourage people to dream, discover, and dare in e
our never-ending quest to enrich humanity

$150 150 $200 $100

Develop Big Ideas for Big Change — in areas such million millon million miilian

as chronic pain management, addiction prevention — s
and treatment, chronic disease research and care, d Faculry
entrepreneurship, and community engagement Scholarships xcellence

Be a catalyst. Give today!
catalyst.umaryland.edu

If Not Us, Who? If Not Now, When?

www.catalyst.umaryland.edu
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Catalyst Campaign Philanthropy “Thank You”

Annapolis Capital

Baltimore Sun
Baltimore Business Journal

Washington Business Journal

Sinca 1807, the Universty of Maryland, Baltimoro (UMB) has boan
a catalys, promoting social justice, mproving health, and serving
the public Good of Maryland and the region.

$400
excellon
W coul

Launched in October 2017, UMB's Catalyst Campaian, which -~
secks to aise $750 million, has alrcady brought in over

%;71/// 7 ‘(/l¢

Since 1807 the University of Maryland, Baltimore (UMB) has been
a catalyst, promoting social ustice, improving health, and serving
the public Good of Maryland and the rogion.

Daily Record

(=nm | A person who causes action
| An agent of change

| A stimulu

ossph . Harcimn Launched n October 2017, UME's Catalyst Campaign, which

o0k s 750 mkon,hat areacy OO n Ve YQo

Venica € Pati spark, or ncitement

v o e SR 7/ / Since 1807, the Uriverity of Maryland, Blimore (UME has been a catalys,promoting
Vo e 5, ot e G Sro oo e .| S s Yeorce heath and sening the public good o Haryland and the regton. I p—
T T Kircoing. P, o, FAAN and o s 1000 [— - in over $400 mil support of student scholarships, faculty excellence, innovativi | A stimulus, spark, or incitement
tove ane Him Db fen el Sollin Keisha Ashtor Joseoh R, Hardiman Parchmat community engagement. We could not have achieved this impressive milestone without t
oo ey ot et e schooaroan ProlsL and Leonard 4 AT | S s s, and Thomas s | 572910 many generous donors and friends, some of whom are lsted below. Since 1807, the University of Maryland, Baltimore (UMB) has been a catalyst, promoting social justice, improving
e e L ol [ [ e canpaion cocuams Launche in October 2017, UMEs Catayst Campaign, which s t ase $750 milon, has aliaady brouaht
Brian Gibbons, 0, and Matha e P e st [ AT e in over $400 Mllion in support of student scholarships, facuity excellence, innovative research, and
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ADVERTISING

Daily Record

Icon Award

MD, PhD, MBA, r 0 nd

dean | r The Dally Record's 2017
Icon Honors. o nd tment

Legislative Wrap-Up

COLLABORATION
INNOVATION

IMPACT

THE UNIVERSITY OF MARYLAND STRATE
collaboration bet tate of Maryl;

Visit mpower.maryland.edu to learn more about the projects that
are transforming our world

The Maryland Blended Reality Center

Exploring new applications for virtual and augmented reality in patient care and

teaching

The Center for Sports Medicine, Health, and Human Performance V
Advancing the study of traumatic brain injury prevention and recovery

UM Ventures
Bringing scientific disco

ut of the lab and into t

1e marketplace

To learn more about our impact, and our future, UNIVERSITY OF MARYLAND
please visit mpower.maryland.edu. STRATEGIC PARTNERSHIP
MPOWERING THE STATE

Top 100 Women

UNIVERSITY OF MARYLAND SCHOOL OF MEDICINE'S

Maureen Black, php

John A. Scholl, MD, and Mary Louise Scholl, MD, Professor in Pediatrics

&

Kathleen M. Neuzil, MD, MPH, FIDSA

Director, Center for Vaccine Development

and to all
2018 Daily Record Top 100 Women
for their professional accomplishments,
commitment to community service, and
dedication to mentoring.

" UNIVERSITY

of MARYLAND umaryland.edu
BALTIMORE

MEDICINE | LAW | DENTISTRY | PHARMACY | NURSING | GRADUATE | SOCIAL WORK
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ADVERTISING

Congratulatory Ads

A Student National Medical Association (SNMA)
: Har Sinai 175th honoree
Leadership Maryland Annual Senior Banquet Program Ad

MEDICINE | LAW | DENTISTRY | PHARMACY | NURSING | GRADUATE | SOCIAL WORK

MEDICINE | LAW | DENTISTRY | PHARMACY | NURSING | GRADUATE | SOCIAL WORK

UNIVERSITY of MARYLAND, BALTIMORE

THE UNIVERSITY OF MARYLAND, BALTIMORE
THE UNIVERSITY OF MARYLAND, BALTIMORE ;
Jay A. Perman, MD ; 2

Har Sinai Congregation’s Dr. Devang Patel ana Dr. Kristin Reavis
LEADERSHIP MARYLAND 175th anniversary honoree. for their work with
ON ITS 25TH ANNIVERSARY We appreciate his leadership, courage, Student National Medical Association (SNMA)
AND ITS DEDICATION compassion, and tireless work and
TO BUILDING A BETTER MARYLAND. on behalf of the

Baltimore community.

The University of Maryland School of Medicine
Ti UNIVERSITY chapter of the SNMA on its annual senior banquet.
A of MARYLAND
BALTIMORE

= DX
= (1] Unversiry
|" UNIVERSITY "

of MARYLAND

umaryland.edu BALTIMORE

of MARYLAND JAY A. PERMAN, MD
BALTIMORE President
umaryland.edu

umaryland.edu
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ADVERTISING

Sponsorship Ads Greater Baltimore Committee

Annual Meeting Sponsor

Baltimore Area Council Print Web GBC Directory ad 2018
of the &

Boy Scouts of America — I-l A GBBC Greater Baltimore Business Climate AD
INIVERSITY
{ MARYLAND

BALTIMORE

& r://y veclecleclecred

@ 7 ; 2 Lo The UNIVERSITY OF MARYLAND,

BALTIMORE
congratulate d supports the
Dr. Stephen N. Davis
oL da”d . GREATER BALTIMORE UMB trains the professionals
r. Landon S. King COMMITTEE who work to secure the health,

well-being, and just treatment

the Baltimore Area Council of the Boy Scouts of America
for its tireless work to support special needs
scouting in Central Maryland.

UMB's 2016 Impact:

y * B8 billion 10 e Maryland sconomy
= INIVERSITY + $40 mition ot yrcompsmsated (o 1o
m lg;‘ﬂ}’m%{éﬂf MARYLAND umaryland.edu f MARYLAND Naryian vdents

A ” y * W,000 jotn
BALTIMORE + $500 mision research funing
* 7 miNion hourt of volusteer service
UMB trains the professionals who work to secure the health,
JAY A. PERMAN, MD, PRESIDENT well-being, and just treatment of Maryland’s citizens.

UMB’s 2016 Impact:
+ $2.8 billion to the Maryland economy * 18,000 jobs
+ $40 million of uncompensated care + $500 million research funding
to Maryland residents * 2 million hours of volunteer service

Downtown Partnership Greater Baltimore Urban League

S

"I UNIVERSITY

of MARYLAND IMPROVING THE HUMAN

J/%a,ll((j THE UNIVERSITY OF MARYLAND, BALTIMORE BALTI MORE

safrnds A

UNIVERSITY of MARYLAND, BALTIMORE

MEDICINE | LAW | DENTISTRY | PHARMACY | NURSING | GRADUATE | SOCIAL WORK | BIOPARK

the Downtown Partnership of Baltimore. Greater Baltimore Urban League
We look forward to our continued partnership as we work together to ,,,,,/,-m,/m/,,é/,»./
enhance life, work, and play in Baltimore for its residential and business reliing Dresidinst/EEO
community members. ‘

J. Howard Henderson

Jay A. Perman, MD, President wrnd) all e pearis aniard, reejucents

of MARYLAND
BALTIMORE

umaryland.edu

" UNIVERSITY

UNIVERSITY JAY A. PERMAN, MD
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ADVERTISING

Sponsorship Ads continued

United Way/Journey Home

UNIVERSITY of MARYLAND, BALTIMORE

/}r/z./(z/// s I//Jﬂﬁﬁ
tv/ V7 7
The Journey Home
and the City of Baltimore and the
United Way of Central Maryland’s plan
to make homelessness rare and brief.

=
|" UNIVERSITY

of MARYLAND
BALTIMORE

Jay A. Perman, MD, President

Port Discovery

UNIVERSITY of MARYLAND, BALTIMORE

congratulates and supports the

PORT DISCOVERY
CHILDREN’S MUSEUM

ranked among the top five children’s museums
in the U.S. for its commitment to
connecting purposeful play and learning to
children and their families.

4

| UNIVERSITY
o MARYLAND
BALTIMORE

J:

umaryland.edu JAY A. PERMAN, MD, PRESIDENT

MEDICINE | LAW | DENTISTRY | PHARMACY | NURSING | GRADUATE | SC NORK

umaryland.edu

=

=

UNIVERSITY
il

Everyman Theatre

Salon Series UMBrella Sponsorship

UNIVERSITY of MARYLAND, BALTIMORE

UMBrella Group

UMB Roundtable on Empowerment in
Leadership and Leveraging Aspirations

k//m“% Iuﬁbm«ﬁ

SALON SERIES: WOMEN’S VOICES

and the empowerment of women in the
workplace and in society.

of MARYLAND
BALTIMORE

UNIVERSITY of MARYLAND, BALTIMORE

Council for the Arts & Culture

Jwaé/ dtf(z/baw?ff

EVERYMAN THEATRE

THE LONG DAY’S JOURNEY INTO THE NIGHT
and our joint commitment to arts & culture

in the Baltimore community.

lTl UNIVERSITY
U o MARYLAND
BALTIMORE

Jay A. Perman, MD, President

umaryland.edu

Ronald McDonald House

Hamburg Gala

UNIVERSITY of MARYLAND, BALTIMORE
proudly supports the

RONALD MCDONALD
HOUSE

and its mission to create,
find and support programs
that directly improve the health
and well-being of children
and their families.

L~

ﬂ UNIVERSITY
of MARYLAND  umaryland.edu
= BALTIMORE

Jay A. Perman, MD, Pr

Light City

~
m UNIVERSITY

of MARYLAND
BALTIMORE

N—

/?(/1{({// J{//}oﬂ?ﬁ
LI "HT CITY

umaryland.edu

National Conference for
College Women Student Leaders

LAURA DUNN, JD "4

" UNIVERSITY
of RYLAND
BALTIMORE

umaryland.edu
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DIGITAL MARKETING

Social Media

UMB Social Media Followers (Total), as of June 30, 2018

Facebook: 7,933 followers
Twitter: 5,553 followers
Instagram: 555 followers
LinkedIn: 3,496 total followers

CPA ANNUAL REPORT FY18 38



DIGITAL MARKETING

Social Media

UMB Social Media Followers Gained in FY18

Facebook: 980 followers gained in FY18
Twitter: 518 followers gained from Jan. 30-June 30,
2018

(tracking began January 2018)
Instagram: 310 followers gained Jan. 30-June 30,
2018

(tracking began January 2018)
LinkedIn: 3,496 total followers as of June 30, 2018
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DIGITAL MARKETING B i i i

m\ June18at5:30PM - Q

SOCia I M ed ia In honor of World Refugee Day on June 20, #UMBaltimore President Jay

A. Perman, MD, welcomed nearly 50 refugees and asylees from 25
countries to a U.S. Citizenship and Immigration Services naturalization
ceremony held at UMB’s Westminster Hall and Burying Ground on
Monday, June 18. Family and honored guests were on hand to witness the
momentous occasion and join in celebrating these #newUScitizens.

" U M B N t | 1 t' The son of two immigrants from Ukraine who fled religious persecution in
BOOSted F B POSt' a u ra Iza IO n their home country, President Perman shared personal words of
inspiration with those granted citizenship: “To all of the refugees and
asylees here today, your bravery, your perseverance, your courage in the

Ce rel | lo ny face of fear and persecution stand as a powerful testament to the will of

the human spirit... you make this nation strong — strong not despite our
diversity, but because of it.”

10,134 people reached
6,620 reached through boosted promotion

227 reactions, comments, and shares
998 post clicks
25 shares

oY Like (D comment @ Share e~

OO’ Dolores Alvarenga, Timothy Brown and 159 others Most Relevant ~
25 Shares 2 Comments
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DIGITAL MARKETING

Social Media

= University of Maryland, Baltimore ©

Boosted FB Post: CDC Director’s Letter L) Puntates by K e 11 arch 30-@

Before joining the CDC, Robert R. Redfield Jr. was a professor of
medicine at University of Maryland, Baltimore and a co-founder and

7,45 5 peo p I e rea Ch ed associate director of the Institute of Human Virology (IHV) at the
University of Maryland School of Medicine.
4,973 reached through boosted

promotion
125 reactions, comments, and shares
248 post clicks

13 shares i
WASHINGTONPOST.COM
In emotional speech, CDC's new leader vows to Learn More

uphold science

OO Louise Helton, Y Geta Shiferaw and 89 others 3 Comments 13 Shares

[fb Like D Comment &> Share iv
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= University of Maryland, Baltimore added 13 new photos to

DIGITAL MARKETING -~ ‘

Social Media May 17 @

Ahead of the university-wide commencement, each of UMB's seven
schools holds a convocation or hooding ceremony.

Thursday evening, the University of Maryland, Baltimore - Graduate
School held its hooding ceremony for graduates and families in the

Boosted FB Post: U M B COnVOcatlonS Southern Management Corporation Campus Center. Earlier on May 17,

the University of Maryland School of Medicine heard a speech urging
altruism by Freeman A. Hrabowski, lll, MA, PhD, president of the
University of Maryland Baltimore Co...

6,618 people reached Ebstinueendiog
3,035 reached through boosted

promotion

458 reactions, comments, and
shares

1,524 post clicks

1

#2018UMB Convocations

13 Photos

OO Arlene Cuanias, Tammy Goggans and 118 others 1 Share

o) Like (D comment #> Share iv
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DIGITAL MARKETING

Social Media

Twitter Highlights: Selection of Top Tweets

Top Tweet carned 5,241 impressions

.@daniellecitron, JD, 14-year faculty
member @UMDLaw, has dedicated her
career to unpacking online privacy and its
relation to free expression and civil rights.
Learn more about her work and all of our
2018 #UMBChampions of Excellence at
umaryland.edu/champions. #WeAreUMB
pic.twitter.com/5K8P8jbT2d

UMB CHAMPIO} -
DANIELLE CITRON Jo

“Protecting anacyx
in the Digital Age

-
-

i -

Top media Tweet carned 2,744 impressions

Part scientist, part lawyer, and part poet:
Margaret M. McCarthy, PhD
@UMmedschool is not your average
researcher. Learn more about Dr. McCarthy
and all of our 2018 #UMBChampions of
Excellence at umaryland.edu/champions.
#WeAreUMB pic.twitter.com/bVBKDB55V3

UMB ( . X ENCE
MARGARET M. McCARTHY, PhD

Revolutionizing
Research on Male

and Female Brains

t310 @28
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DIGITAL MARKETING 0

Social Media

Twitter Highlights: Selection of Top Tweets

TOp media Tweet earned 2,084 impressions TOp media Tweet carmed £e02 (mpredaions
USM Chancellor @rcaret says Gov Perman to students: You can decide if you
@GovLarryHogan supports education and want to do the job, in the narrow sense, or
“recognizes Maryland is one of the you can decide you want to do the job right,
strongest states in the nation in terms of the and for that, you're going to need a team.
knowledge economy,” and offers support #IPEDay2018 pic.twitter.com/t2PiO68RZ5
for further measures to ease student debt.

pic.twitter.com/4izONMrjSI
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DIGITAL MARKETING

Social Media

Twitter Highlights: Selection of Top Tweets

Top Tweet carned 50.1K impressions

Poe @Ravens helping @UMBaltimore
grads celebrate! #2018UMB
pic.twitter.com/2zecQjgbMq

4«1 316 €130

o

Top Tweet carned 4,049 impressions

Grant from @UMBaltimore of $16,000 to be
matched by city's $2,500 = $18,500,
announce @MayorPugh50 & Dr Perman
pic.twitter.com/mOcl|26fO3t

Lo,
AN
S BALTIMORE

Fulines UMB Sbomasmer, 1815500 %, |

;;nl.‘f'

311 @18
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DIGITAL MARKETING

Social Media

Twitter Highlights: Selection of Top Twitter Mentions

TOp mention carned 268 engagements

Ul Michelle Marsh
" @ABC7MichelleM - Feb 7

Join us at 5:30 and meet the
@UMBaltimore student Anicca Harriot
setting her sights on #Mars and #NASA
@13adh13 #InspireABC7
pic.twitter.com/800ZLTngGl

TOp mention eared 955 engagements

' T.J. Smith
M @TJSmithMedia - May 5

Say Cheese! Or “Neighhhhh”. Best photo
bomb ever! Blair, one of the horses in the
@BaltimorePolice Mounted Unit said, “Let
me get in!”. He’s at the @UMBaltimore
@UMBCommunity Spring Fest!
pic.twitter.com/HSmgHfOXFb




DIGITAL MARKETING

Social Media

Twitter Highlights: Selection of Top Twitter Mentions

. Top mention earned 146 engagements
TOp mention earned 112 engagements P v=e

\ ) " | Eric Costello
_f Univ. of Maryland @CouncilmanETC - Sep 14
s @UofMaryland - Oct 6

At the @baltcollegetown with Allison from

#UMD & @UMBaltimore launch 5 new @BaltimoreMD at @UMBaltimore.
programs extending the impact of their Noticeably absent: @Dionne_JW Noticably
strategic partnership, MPowering the State present: #MyBmore

go.umd.edu/pkI pic.twitter.com/z7mDYtJPa8

pic.twitter.com/egO4nPLO6C

“«3 931 @99
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CAMPUS SIGNAGE

MEMBERS OF CPA SERVE ON THIS INITIATIVE

Signage, banners, and flags throughout the
University proudly display the UMB brand.
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CAMPUS SIGNAGE

MEMBERS OF CPA SERVE ON THIS INITIATIVE

Approximately 23 wayfinding pylons were installed
on campus.

Dentistry
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STRATEGIC MARKETING

Achieve your goals with our comprehensive portfolio of marketing and communication
services.

Your needs are unique. We focus on creating strategic, well-coordinated marketing plans and
materials tailored to you.

With your input, we'll help you:

Identify your vision I Assess your needs & cut through the clutter
Create a plan I Leverage your assets I Maximize your efforts

Our integrated marketing team has a wide range of expertise, including brand development,
design, editorial, event services, marketing, media relations, web development, and writing for
print and digital applications.

CPA ANNUAL REPORT FY18
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EMERGENCY PREPAREDNESS

STRATEGIC MARKETING
MEMBERS OF CPA SERVE ON THIS INITIATIVE

Partnering with the UMB Emergency Management team, CPA
continued to market a series of messages to help prepare the BE PREPARED BEFORE AN

University community for potential emergency situations. E M E RG E N CY

umaryland.edu/be-prepared

BE PREPARED BEFORE AN

EMERGENCY
unmrvlnnd,odu/‘n«’(‘rt’a A fIVE SHOOTER/
g EMERGENCY

- _ UMB Alerts

— skt o i Emdrgency Reference Gulds
111 UNIVERSITY |

\“ of MARYLAND :

~~ ooy Betererme

ADULUME  Acacemcy  Acmisions

BALTIMORE

Fre 0 B G
e S
s e S

e

[

O Do
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[ X N J The Eim Weekly - Week of March 14 - Archive Eim Weekly

THE ELM WEEKLY "

STRATEGIC MARKETING —

The Elm Weekly - Week of March 14
The Eim Weekly
Sent: Monday, March 14, 2016 at 5:04 AM
| To: Ruddock, Mike

The EIm Weekly is a Universitywide email

that shares user-submitted news, events,

and announcements from across UMB 1 kl
every week. This new format was e m wee y
developed to compile all information into
one source for better delivery to the UMB

community T LUCGHTCCITY

Ce for Infc Tech: NNOVATIC
ot Informetin Techndlogy | IGHT MUSIC INNOVATION

Center for Interprofessional MARCH 28-APRIL 3 2016 - BALTIMORE
Education

Core Values

Council for the Arts & Culture

Emergency Preparedness
. Health Sciences and Human

Services Library
Human Resource Services
Office of the President
Parking and Transportation
Services

Public Safety Light City Baltimore
School of Dentistry

gﬁ:ﬁ g:x:r‘i'l‘f’,z” Check out Light City, a festival of light, music, and innovation.
School of Pharmacy Supported by UMB, UMCP, and UMMS.

Student Organizations
UM shuttle Learn more.

Constant
Contact’

'\"i 2016 Giving Back Award

Congratulations, President Jay A. Perman, MD,
for receiving the 2016 Giving Back Diversity
Leadership Award from INSIGHT Into Diversity
magazine for going above and beyond your
everyday leadership duties to "give back" to
UMB and the West Baltimore community.
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SCHOOL OF PHARMACY

STRATEGIC MARKETING

CPA has had a long-standing relationship with the School of Pharmacy (SOP) and works
closely with its communications team on branding. One of the largest projects that CPA
designs and edits is SOP’s award-winning Cgpsule magazine.

A COMPREHENSIVE APPROACH TO

AND-DRUGS OF ABUSE

" Alumni and Friends Reception

aaaaaa the 2017 AAPS ANNUAL MEETING & EXPOSITION

UNIVERSITY
of MARYLAND
SCHOOL OF PHARMACY

CPA ANNUAL REPORT FY18 53



SCHOOL OF NURSING

STRATEGIC MARKETING

CPA’s collaboration with the School of Nursing (SON) includes projects :
for its nursing museum, strategic plan, speaker series, and alumni ONIVERSITY OF MARY LA

communications. SCHOOL of NURSING
Living History Museum

OPEN TODAY

SECOND FLOOR

OUR NURSES ARE =

SHINING EXAMPLES OF HE s

S~~~

LEADERSHIP IN THE FIELD. oS GEREEEE

Dean Jane M. Kirschling, PhD, RN, FAAN, and the University of Maryland School of Nursing congratulate
our 2017 American Academy of Nursing and American A iation of Nurse Practiti Fellows.
They join communities of 2,400 AAN and 630 AANP Fellows nationwide.

AMERICAN ACADEMY AMERICAN ASSOCIATION
OF NURSING ‘OF NURSE PRACTITIONERS

, PhD,  Cl i Sil DNP, Catherine Haut, DNP, ~ Roseann Velez, DNP,
CRNP, FAANP CRNP-Neonatal,BC  PhD, RN-BC,CN CPNP-AC, PPCNP-BC, RN, CRNP, PNP CRNP, FNP-BC
Associate Professor Assistant Professor Associate Professor FCCM, FAANP Assistant Professor Assistant Professor

and Associate Dean  and Director, Assistant Professor
for the DNP Program  Office of Global Health

nursing.umaryland.edu

HEALTH CARE DOESN’T STAND

STILL, AND NEITHER DO YOU.
UNIVERSITYof MARYLAND TAKE YOUR NEXT STEP IN

SCHOOL OF NURSING CHANGING THE FACE OF NURSING.

> 1,900 students:
44% diverse, 12% male

CONTRIBUTE [t
» bachelor’s, Clinical Nurse Leader,
TO T H E master’s, DNP, and PhD programs
> 8th in receipt of research
funding from NIH
(for public schools of nursing)
» top-10 master’s and DNP
programs in the nation
N U RSI N G > 2 specialties ranked No. 1 | |
]

JOIN US to contribute your
background and perspectives ~

4

atthe
NIVERSITY of MARYLAN D
SCHOOL OF NURSING

UNIVERSITY of MARYLAND
SCHOOL OF NURSING
to the critical work we do to

eI cultivate healthier communities
nursing.umaryland.edu/explore around the world.
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SCHOOL OF DENTISTRY

STRATEGIC MARKETING

CPA’s collaboration with the School of Dentistry (SOD) includes MDenta/ magazine in addition
to many other marketing materials.

UNIVERSITY OF MARYLAND SCHOOL OF DENTISTRY

Advancing
Oral Health
IMPROVING

to an Alumni Reception

THOMAS P. HINMAN
DENTAL MEETING

FRIDAY, MARCH 23

LIVES™

UNIVERSITY of MARYLAND
SCHOOL OF DENTISTRY

STATE OF THE

by Mark A. Reynolds, DDS, PhD j

DEAN, UNIVERSITY OF MARYLAND SCHOOL OF DENTISTRY i =

| | UNIVERSITY
of MARYLAND

X-TREME
N SCHOOL OF DENTISTRY

PRECISION

Advancing Oral Health
IMPROVING LIVES™
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CAREY SCHOOL OF LAW

Alumni Weekend invitation

< iy
UNIVERSITY
of MARYLAND

FRANCIS KING CARH
s%

Digital display design

LUNCH UNDER THE PIPES
Thursday, Oct. 26 | Noon

Westminster Hall

SILENT MOVIE

“The Phantom of the Opera”

With Lon Chaney. Accompanied by organist, Michael Britt
(runaing time: 79 minutes—olease snfoy some or all of the movie)

Bring your lunch. Free and open to the public.

If you need special accommadations to attend, please call 410.706. 2072,

ENTER FOR A
CHANCE TO WIN

HALLOWEEN
TOUR TICKETS!

A

il

LRC Legislative Toolkit 2018

A LEGISLATIVE GUIDE TO THE MARYLAND GENERAL ASSEMBLY:
HOW TO PREPARE AND WHAT TO EXPECT

=

"l UNIVERSITY of MARYLAND

U FRANCIS KING CAREY
SCHOOL OF LAW

LEGAL RESOURCE CENTER
FOR PUBLIC HEALTH POLICY

TLITYY

i
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SCHOOL OF SOCIAL WORK

INSTITUTE FOR INNOVATION AND IMPLEMENTATION
TRAINING INSTITUTES CONFERENCE DESIGNED MATERIALS

UNIVERSITY OF MARYLAND, BALTIMORE

.........................

TRAINING
INSTITUTES

JULY 25-28, 2018 WASHINGTON, D.C.

UNIVEREITY OF MARYLAND, BALTIMORE

TRAINING
INSTITUTES

JULY 25-28, 2018 5 JULY 25-28, 2018
WASHINGTON, D.C. S WASHINGTON, D.C.
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SCHOOL OF SOCIAL WORK

INSTITUTE FOR INNOVATION AND IMPLEMENTATION

Conference Agenda (printed)

UNIVERSITY OF MARYLAND, BALTIMORE

TRAINING [
INSTITUTES

sl

JULY 25-28, 2018
WASHINGTON, D.C.

Powerpoint presentation template

UNIVERSITY OF MARYLAND, BALTIMORE

JULY 25-28,2018  WASHINGTON, D.C.
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SCHOOL OF SOCIAL WORK

INSTITUTE FOR INNOVATION AND IMPLEMENTATION

Web graphic

UNIVERSITY OF MARYLAND, BALTIMORE

TRAINING INSTITUTES

LEADING CHANGE — Integrating Systems and Improving Outcomes
in Behavioral Health for Children, Youth, Young Adults, and Their Families

JULY 25-28, 2018 WASHINGTON, D.C. o
MARRIOTT MARQUIS
( UNIVERSITY OF MARYLAND, BALTIMORE

TRAINING
INSTITUTES

iPad graphic

)y

=

/

Nametag for badge holder vl

JULY 25-28, 2018 | WASHINGTON, D.C.

UNIVERSITY OF MARYLAND, BALTIMORE

Conference directory icon

Smith T
INSTITUTES

#LEADINGCHANGE
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SCHOOL OF SOCIAL WORK

INSTITUTE FOR INNOVATION AND IMPLEMENTATION

CONFERENCE Clings
ENVIRONMENTAL
GRAPHICS

Floor Cling

CKS»
EN
*

* *

B
(5405;25\'\‘?

o
w
&

&

%
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SCHOOL OF SOCIAL WORK

INSTITUTE FOR INNOVATION AND IMPLEMENTATION

CONFERENCE
ENVIRONMENTAL
GRAPHICS

Conference signage

Registration area

| I UNIVIRUTY

{MARTLAND TRAINING LB
INSTITUTES|

TRAINING | ‘
IEBSTIREISTRATION |

SELF |
CHECK-IN
: =T )

TRAINING
INSTITUTES
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SCHOOL OF SOCIAL WORK

INSTITUTE FOR INNOVATION AND IMPLEMENTATION

UNIVERSITY OF MARYLAND, BALTIMORE UNIVERSITY OF MARYLAND, BALTIMORE

TRAINING IN

JULY 25-28, 2018 i vlmumcvon. mc‘ AL JULY 25-28, 2018 > wAsNING;:)O:.;lc: o UNIVERSITY OF MARYLAND,
BALTIMORE
ROCKSTARS ON THE ROAD: ROCKSTAR YOUTH LEADERSHIP TRACK
ry ROSKSTARS ON THEROAD: Your LEADERS TRAINING
INSTITUTES i

TRAINING

INSTITUTES
2018

JULY 25-28, 2018
WASHINGTON, D.C.

UNIVERSITY OF MARYLAND, BALTIMORE

? UNIVERSITY o MARYLAND TRAINING

SCHOOL OF SOCIAL WORK

|
{ I3 Ay ot Ay % INSTITUTES

#LEADINGCHANGE

e 11114
JULY 25-28, 2018
WASHINGTON, D.C.

H#LEADINGCHANGE
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SCHOOL OF SOCIAL WORK

INSTITUTE FOR INNOVATION AND IMPLEMENTATION

+ Logo created

+ Design scheme created

* Tradeshow graphics including pull-up banner, tradeshow banner, and table drape
* Brochure with pocket and custom inserts

THE INSTITUTE FOR
INNOVATION & IMPLEMENTATION

Integrating Systems + Improving Outcomes

Committed to supporting children, youth, young adults, and families to be healthy
and successful within their homes and communities.

P
|" UNIVERSITYof MARYLAND
SCHOOL OF SOCIAL WORK

THE INSTITUTE FOR INNOVATION
AND IMPLEMENTATION

THE INSTITUTE
FOR INNOVATION
& IMPLEMENTATION

Integrating Systoms * Improving Outcomes

Committed to supporting children, youth,
young adults, and famiiies to bo haaithy
and succossful within their
homes and communities.
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SCHOOL OF SOCIAL WORK

INSTITUTE FOR INNOVATION AND IMPLEMENTATION

Brochure with pocket and custom inserts

MARYLAND CENTER

THE INSTITUTE FOR
INNOVATION & IMPLEMENTATION

s « Improving O

CONNECT WITH us!
o

Constant contact template

THE INSTITUTE FOR
INNOVATION & IMPLEMENTATION

Integrating Systems « Im O as

Webinar Info. Card

THE INSTITUTE FOR
INNOVATION & IMPLE

"ROMISING PROGRAMS
NT
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SCHOOL OF SOCIAL WORK

INSTITUTE FOR INNOVATION AND IMPLEMENTATION

TA NETWORK

+ Logo created

+ Design scheme created

+ Tradeshow graphic including pull-up banner, tabletop banner, and table drape

NETWE&RK

NETWE&RK

DEVELOPING EFFECTIVE SERVICE SYSTEMS
BUILDING A SKILLED, INFORMED AND WELL-PREPARED WORKFORCE
EXPANDING AND SUSTAINING COMMUNITY-BASED SYSTEMS OF CARE

G COMMUNITY-BASED
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SCHOOL OF SOCIAL WORK

INSTITUTE FOR INNOVATION AND IMPLEMENTATION

TA NETWORK
» Design template created for fact sheets, multiple page documents, reports, etc.
« Multiple documents created under the template for SSW to distribute throughout the TA Network community

FACT SHEET

September 2017

Smaller Headline here

Um & accus dpis dolono de § et recum
am, eosam sant quam. ut incimol on-

I \
NETWs RK

rem hil inl baut renct nectur? Ebs il
tempore pudcp iIciandia que cumquae
altern ea con re vel eaqa adicnsenim
nt ventum fugiasperia N0 Nam, sus.
Ectas quiati qaasim oliptaq uatiufi &
acl

deonm aut eket avende dolum gt
hictem_ £as rem inus si rehent vita-
tenderum poribus

dolum lignis et sundi officiunt ant
PROUSE IMpore i Oficts et exerorenent
velia eaguae rem. Rae ni des as as
anis repudam, se dolestens isquam,
sussunt

aut eturia non eatum lignis et molonum,
sin ex eatus mincia quatr, nus.
EDissi op8 beri s des At rehendam
fuga. Se landicidelis es in nes et quam
cupti odis aut voluptation endis in

©on es5d que xpliqui odpitam aces.
deniscatom et cnod ulpa quis renda
num qui conet apkcia Ipsam que nos
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MNonem quasper spediaer blabore
platus consecuptat i sint esci uta
eumque nimet anducim clutemos.
ensimus doloram taccus aut ipd ust
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uediscium ra con restotaquis aceper!
ematatem in nos dicl nimpe! iquiatur
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@3 aut pedi invelecad s si nobis min
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Turnover Among Wraparound
Care Coordinators

Perspectives on causes, impacts, and remedies

e e s Lo 7y F s S et

e 5 bt |t S o § oy Y

PURPOSE

1306 0 3rcOota GWEANCE S04 T4 TGt MDSCTS Dk 188 hurnover
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SCHOOL OF SOCIAL WORK

INSTITUTE FOR INNOVATION AND IMPLEMENTATION

QIC LGBTQ2S

* Logo created

+ Design scheme created
« Info. card designed

The Institute for Innovation and Implementation, at the University of Maryland School of Social Work

(The Institute), has collaborated with The U.S. Department of Heailth and Human Services, Administration
for Children and Families’ Children’s Bureau to establish a National Quality Improvement Center on Tailored
Services, Placement Stability, and Permanency for Lesbian, Gay, Bisexual, Transgender, Questioning and
Two-Spirit Children and Youth in Foster Care (QIC-LGBTQ2S).

The QIC-LGBTQ2S has selected four Local implementation Sites that will work to develop. integrate, and
sustain best practices and programs that improve outcomes for youth in foster care with diverse sexual
orientations and gender identities and expressions (SOGIE).

Together, Prince George's County, Maryland: Allegheny County, Pennsylvania Cuyahoga County, Ohio;
and Michigan State will be implementing 13 interventions to include staff and caregiver training, clinical
a family finding , and SOGIE data collection interventions.

The groundbreaking work at each of these sites will be circulated and manualized to make it possible for
other child welfare agencies around the country to replicate the interventions for their youth who identify
as having diverse SOGIE and their families.

To leam more about the GIC-LGBTQ2S or access their resource bank. visit http://www.qgicighta2s.org/.

L
UNIVERSITYo MARYLAND ‘E
m SCHOOL OF SOCIAL WORK. %‘,‘Jﬁ" glﬂ Baxe -3
THE INSTITUTE FOR INNGVATION Chidrons llabocative HILDREN'S CENTER

AND IMPLEMENTATION
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SCHOOL OF SOCIAL WORK

INSTITUTE FOR INNOVATION AND IMPLEMENTATION

YOUTH REACH MD INFO. CARD

4

" UNIVERSITYof MARYLAND
SCHOOL OF SOCIAL WORK
SN THE INSTITUTE OR INNOVATION
AND IMPLEMENTATION

T AL CONTER

PHCD.,

BE COUNTED T0 BUILP

W

CHANGING

Maryland
Sor'the Beier

YOUTH REACH MARYLAND

70U COUNT...

The for and

(The Institute) at the University of Maryland School
of Social Work coordinates Youth REACH (Reach out,
Engage, Assist & Count to end Homelessness) MD - a
Maryland initiative to better understand the number,
characteristics, and needs of youth and young adults
who are on their own and struggling with housing

to improve the ways we can help. This is done in
partnership with the Maryland Department of Housing
and C =] local

under the age of 25, not in the physical custody of a
parent or legal guardian, and lacking a fixed, regular,
adequate nighttime residence. Each youth count

isc using a youth: and -f ol
methodology to find and engage youth on the streets,
in schools, and at service providers, community
centers, libraries, and other locations.

Through Youth REACH MD, The Institute has

advocacy organizations, and youth and young adults.

Started in 2015, currently 20 of Maryland’s 24
jurisdictions participate in Youth REACH MD,
including conducting an annual survey and census
of unaccompanied homeless youth - youth who are

and to refine best practices
and to support ¢ ties to conduct
youth counts and develop strategies to utilize the
to develop gic plans,
make policy . and seek
resources to end and prevent youth homelessness.

To learn more about Youth REACH MD or access project publications and materlals,

visit Attp.//www.youthreachmd.com/ or http.//theinstitute.umaryland.edu/our-work/maryland-center/.
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SOCIAL WORK

INSTITUTE FOR INNOVATION AND IMPLEMENTATION

PIEC INFO. CARD

PIEC

PARENT INFANT EARLY CHILDHOOD TEAM

=
” UNIVERSITYof MARYLAND
SCHOOL OF SOCIAL WORK

THE INSTITUTE FOR INNOVATION
AND IMPLEMENTATION

The Parent, Infant, and Early TRAINING, TECHNICAL ASSISTANCE,
Childhood (PIEC) team within CONSULTATION, AND EVALUATION
the Institute for Innovation & E_X:,E:T'SE AND CAPNELLE
Implementation at the University e

of Maryland School of Social Work
partners with a range of providers
as well as state and local agencies to
support the design, implementation,
and evaluation of systems of care
supporting parents and young children, PIEC is comprised of
experts in the field of maternal and child health policy. program
development, research and evaluation

The PIEC team Is lable to provide lon, training.
technical assistance, and/or research and evaluation support related
to program development and management, workforce support and
systems design. All projects include robust data collection and
evaluation activities.

FOR MORE INFORMATION

Kate Wasserman, LCSW-C, MSW Margo Candelarla, PhD
kate erman umarylana ndelarfa

http://theinstitute.umaryland.edu/our-work/maryland-center/piec/
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GRADUATE SCHOOL

STRATEGIC MARKETING

BURNING BRIGHT:

The Creative Life after Sixty

UMB's Geriatrics and Gerontology Education and
Research Program welcomes Passager Books
authors Joyce Abell and Shirley Brewer for

a reading of their works.

THURSDAY, APRIL 12

4to 6 p.m.
Health Sciences and Human Services Library (HS/HSL)

JOYCE ABELL Gladhill Boardroom

% Passager Books
e

Passager Books, based at the University of Baltimore, publishes

fiction, poetry, and memoir by writers over 50 years of age. Its list of
international authors are included in @ magazine and in anthologies.

-"

SHIRLEY BREWER

)

Co-sponsored by the

University of Maryland Center for Research on Aging
The UMB/UMBC Doctoral Program in Gerontology
Peter Lamy Center on Drug Therapy and Aging

UNIVERSITYof MARYLAND
GRADUATE SCHOOL

£

‘GERIATRICS AND GERONTOLOGY
EDUCATION AND RESEARCH

We hope you can join us.
Please RSVP to rcornman@umaryland.edu.

2@1552619

GRADUATE SCHOOL CATALOG

BURNING BRIGHT:

The Creative Life after Sixty

)

UMB's Geriatrics and Gerontology Education and Research

I

I UNIVERSITY
of MARYLAND

GRADUATE SCHOOL Program welcomes Passager Books authors Joyce Abell
and Shirley Brewer for a reading of their works. Passager

Books is based at the University of Baltimore.

THURSDAY, APRIL 12

410 6 p.m. | Health Sciences and Human Services Library
Gladhill Boardroom

JOYCE ABELL SHIRLEY BREWER

=

< Passager Books

dedicated to writers over 50

/

UNIVERSITYof MARYLAND
GRADUATE SCHOOL

Please join us for the reading and reception
RSVP to rcornman@umaryland.edu.

GERIATRICS AND GERONTOLOGY
EDUCATION AND RESEARCH
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STAFF SENATE

STRATEGIC MARKETING

Nominate an outstanding staff member today!

UNIVERSITY SYSTEM
J\ OF MARYLAND

BOARD OF REGENTS

/ STAFF AWARD

LEARN MORE OR SUBMIT A NOMINATION AT www.umaryland.edu/ssenate
DEADLINE TO SUBMIT INITIAL NOMINATIONS IS DEC. 15.

STAFF SENATE

VIOTE FOR
STAFF SENATE

Self-nomination forms available April 13 through April 27, 2018
Vote May 7 through May 18, 2018

/EW

‘BJ lVEKSlTY»i MARYLAND

umaryland.edu/ssenate

UMB STAFF SENATE

Please join us on the first
Thursday of the month
from Noon to 1:30 p.m.

(Except in January and August)

<
o ’\ h
.
Space is limited.
please contact Riham Keryakos at
rkeryakos@som.umaryland.edu.
=
"l UNIVERSITY

/ MARYLAND
= BALTIMORE

To RSVP,

Meet us at the
UMB Wellness Fair

March 26 | 10 a.m.to 2 p.m.
SMC Campus Center

STAFF

SENATE
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GOVERNMENT AFFAIRS

STRATEGIC MARKETING

LEGISLATIVE SESSION IMPACT

REPORT

UNIVERSITY
of MARYLAND
BALTIMORE

PRESIDENT’S PANEL
on POLITICS AND POLICY

Speaker

DERRECK KAYONGO

Global Soap Project Founder and
CEO of the Center for Civil and Human Rights

Topic: Creating Change

=
I” UNIVERSITY of MARYLAND
BALTIMORE

Topic:

TUESDAY,
OCT. 31

SMC CAMPUS CENTER
ELM ROOM 208

JT’

8100:30 am.
Breaktast

8:30to 10 am.
Lecture and questions

EXPERTSHGUIDE

2018 o

pants are reque

Creating Change

l UNIVERSITY
BALTIMORE

SPEAKER SERIES

The Presitent's Panel on Podtics and Potcy ts

2 5peaker series eXAMINNY 1308s ITESALANt to
UMB community that are lkedy 1o be affected by

the new peesdentisl adminstration and Congress,
Inchuding bealth and higher education policy, federal
budgel prorities and civd ghts and socasl ktce

TUESDAY, OCT. 31

SMC CAMPUS CENTER
ELM ROOM 208

810 8:30 a.m. — Breakfast
8301010 am, — Lecture

REGISTER EARLY. SPACE IS LIMITED.
umaryland.edu/politics-panel

PRESIDENT’S PANEL
on POLITICS AND POLICY

SPEAKER SERIES

The Presssent's Panel oo Peiitics and PolKy o & pesker taries eLame) A1
Imp0rtant 10 the UMB community that ane Skely 1o be affected by the carvent
Dresidential administsanisn and Congress, Inchuding hesith and highes education
policy. fedeeal budget priortes. and ol ights and social Jetice.

Speaker

DERRECK KAYONGO

CEO, National Center for Civit and Human Rights
Founder, Global Soap Project

o MARYLAND

umaryland.edu/politics-panel
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PHILANTHROPY

STRATEGIC MARKETING

PROUD TO WORK HERE.

PROUD TO GIVE HERE.

I have witnessed the value of both small and large
donations and how it all can contribute to the good of
our school. While not independently wealthy, | know that
my contribution matters to someone or something at

UMB, and the School of Nursing.”

JEFF ASH, EdD, MS
Associate Dean for Diversity and Inclusion,
and Assistant Professor, School of Nursing

DONOR FOR 2 YEARS

Learn more at
umaryland.edu/philanthropy/faculty-and-staff-giving

DN

| " UNIVERSITY
of MARYLAND
BALTIMORE

ENDOWMENT
FINANCIAL
REPORT

)

/

| UNIVERSITY of MARYLAND
BALTIMORE

UNIVERSITYof MARYLAND
SCHOOL OF DENTISTRY
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SNAP! PHOTO CONTEST

STRATEGIC MARKETING

More than 240 photos were submitted to Nnse s A o v mcytie omio 5
the Contest’ WhICh WaS Open tO faculty’ UMB MO ADOVIUMB  Offices  Communications and PubIC ANTATS  Marketng  Snact UMB Proto Contest 2017 Winners
staff, and students. Winners’ photos were Snap! UMB Photo Contest 2017 Winners

on display at the Fireplace Lounge in the
University’s SMC Campus Center.

FIRST PLACE
WINNER!

First, Second, and Third Place Winners and Honorable
Mentions

F—

Asmocias Professsr Phatsgrapy
Unireraity of Marybamd, Boltmors Comnty

Night In Lights

| BROADWAY AT W47 ST [0

BEST ROUTE SQUTHBOUND

SED |
SOUTHBOUND TRAFFIC
LEFT TURN AT W 50 ST i
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COMMEMORATIVE EVENTS

”l UNIVERSITYof MARYLAND
BALTIMORE

In January or February, the University celebrates the work of
Dr. Martin Luther King Jr. with an annual event that includes
noteworthy speakers and MLK Diversity Recognition Awards for

faculty, students, and staff.

Each March, the University celebrates Women’s History Month
with an event that celebrates contributions made by women.

CPA also plans and promotes UMB Night/Day at Camden Yards

for an Orioles game.

B NIGHT S

Ballpark

Orioles vs. Boston Red Sox
Tuesday, Sept. 19
7:05 p.m.

Upper Reserve
3eCTions 3U6-364. 34U

. Left Field Upper R
Sections 368-388; §

1500
Bt

FHooltdau

1] AR

=
(e
-

b
=

2018 DR. MARTIN LUTHER KING JR.
DIVERSITY RECOGNITION
OUTSTANDING UMB STAFF AWARD

UMB CURE Scholars Program

T AND, BALTIMORE COMB

DR. MARTIN LUTHER KING JR.
& BLACK HISTORY MONTH 2018

Feb. 1, 2018 | Noon - 1:30 p.m.

MSTF Leadership Hall
Light refreshments served in atrium

KEYNOTE SPEAKER:
PAMELA V. HAMMOND, PhD

“Would Dr. Martin Luther King Jr. Take a Knee?”

¢

Event is free to UMB staff, faculty, and students,
but registration Is required by Jan. 26

REGISTER ONLINE: umaryland. edu/mlk
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MEDIA RELATIONS

The media relations team successfully brought the expertise and accomplishments of
University leaders into the public spotlight through efforts such as:

Leading the Fight Against Opioid Abuse | The media relations team promoted and
attracted media attention to several efforts to curb opioid abuse, including a multi-
disciplinary town hall meeting in Anne Arundel County and a partnership with DrFirst to
spearhead use of software to track the prescription of opioid medication.

Partnering For West Baltimore | The Media Relations team worked in tandem with
colleagues at UMMC to promote The Partnership with West Baltimore, a collaboration
between the hospital and UMB to better understand the needs of the West Baltimore
community and work to better serve the lives of residents.

Widening Dental Access in Rural Md. | Rural Maryland residents have gained greater
access to oral health care through an innovative collaboration between West Cecil Health
Center, Inc., and UMB. Dr. Perman and School of Dentistry Dean Mark Reynolds joined local
and state officials at a launch event for the new Cecil County facility.

Collaborating at Cole Field House | Drs. Alan Faden and Andrew Pollak from the UM
School of Medicine join colleagues at UMCP to unveil the new UM Center for Sports
Medicine, Health and Human Performance at Cole Field House, and explain goals for
researching traumatic brain injury and advancing orthopedic science.

Expanding Innovation and Entrepreneurship | University, state, and technology
leaders gathered at the newly renovated Lion Brothers Building in the UM BioPark to
launch UM Ventures 2.0, the next step in a joint technology commercialization initiative.

CPA ANNUAL REPORT FY18
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MEDIA RELATIONS, CONTINUED

Offering Pathways to Success for West Baltimore Youth | UMB’s participation in the
city’s Youthworks career mentoring program continues to serve as a model for Baltimore
businesses, providing work experience and mentoring for West Baltimore youth, and
leading to careers with the University. The Media Team also continued support of the CURE
Scholars Program, following the progress and achievements of students.

Reaching Milestones in Fundraising | The Office of Philanthropy’s Catalyst fundraising
campaign hits $400 million mark in bid to raise $750 million to serve research, clinical,
educational, and community engagement purposes.

Working to Make Higher Education Affordable | UMB launches affordability study in
an effort to ensure accessibility for students from all geographic and socioeconomic
backgrounds, serving the overall goal of ensuring Maryland has an adequate supply of
health care and social service professionals.

Providing Thought Leadership on Big Data and Privacy Issues | In writings,
speeches, and congressional testimony, Carey Law professors provide an understanding of
how personal data is collected, used, and misused, including the use of algorithmic
classification, social media data collection, and so-called “fake news.”

Saving Lives by Learning to Stop the Bleed | A travelling team led by staff of the R
Adams Cowley Shock Trauma Center teaches community groups, and UMB leadership, how
to save lives after a serious injury in a model akin to CPR training.

Challenging Conventional Thinking | The Media Team promoted and covered
numerous instances of students, faculty, and staff challenging popular notions and
championing new solutions, such as School of Pharmacy research that shows higher rates
of psychiatric diagnosis and medication among the poor and young, Carey Law writings on
the impact of aggressive deregulation, and a new approach by School of Social Work
faculty and students to provide services in city libraries.

CPA ANNUAL REPORT FY18
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SELECTED MEDIA COVERAGE

MEDIA RELATIONS

Selected examples of coverage that exemplified the President’s leadership and the positive impact of UMB included:

-~

DR.LOUIS DEPAOLA
UNIVERS\T_I?F MD SCHOOL OF DENTISTRY

\ o oD

UMB Expanding Home- CURE Program Bridges

Buying Incentive Program Pathway to Science, Links Needy With Medical,
. Medicine for Baltimore Legal Service
The Baltimore Sun Students
Jan. 9, 2018 WBAL-TV

_ _ _ WJIZ-TV Oct. 13, 2017
The University's Live Near Your Feb. 7, 2018
Work program, featuring WBAL-TV News Anchor Lisa
financial incentives to employees WJZ-TV News Anchor Denise Robinson reported on UM School
purchasing homes in nearby Koch launched a continuing of Dentistry students and faculty
West Baltimore neighborhoods, series of reports examining the who volunteered to provide
was featured in numerous news progress of two West Baltimore services to some 1,000 homeless
reports. students enrolled in the UMB residents during a two-day

CURE Scholars Program. Mission of Mercy.
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MEDIA RELATIONS, CONTINUED

UMB President Perman urges Baltimore business leaders to ‘amplify positive
messages’

The Baltimore Business Journal | Apr. 5, 2018

Dr. Perman speaks in his role of chair of the Downtown Partnership of Baltimore on the
importance of positivity to rebuilding the city’s image.

The Ungers: Righting a miscarriage of justice

CBS News | Nov. 12, 2017

UM Carey Law plays an important role in the release of some 250 convicted felons, wrongly
given life sentences.

Becoming a Dentist

ADA Journal | Nov. 6, 2017

UMB’s Media Team arranges for the ADA Journal to follow a group of dental students through
their years at the UM School of Dentistry.

Officials Warn Synthetic Marijuana Making People Bleed, Laced with Rat Poison
WBAL-AM | Apr. 5, 2018

Experts with the Maryland Poison Center discuss the science and epidemiology of an
increasingly threatening drug issue.

New PAL hoping to change lives in Baltimore
WMAR-TV | Mar. 23, 2018

The UMB Community Engagement Center brings together Baltimore’s only Police Athletics and
Activities League to provide positive engagement and mentoring for West Baltimore youth.

Universities move forward as drivers of Md. startup economy
The Daily Record | Dec. 20, 2017
UM Ventures is recognized for success in developing startup technology companies.

CPA ANNUAL REPORT FY18
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CRISIS COMMUNICATIONS / UMB
ALERTS

The Media Relations team supported Public Safety and Operations by drafting and distributing
emergency messages, participating in training exercises, and improving the communications
infrastructure.

Messaging
The Media Relations team provided critical message creation and distribution support during:
e Inclement weather (24)
e In response to criminal activity (23)
e To report severe traffic issues (17)
e In support of critical situations (10)
- Building closure due to gas leak
- Fire in a parking garage
- A danger of falling debris

Training Exercises

The Media Relations team participated in emergency management exercises involving:
e Hypothetical responses to terrorism using radioactive material at the Inner Harbor

e Critical situation messaging by the Office of Communications and Public Affairs

e Crisis management at the University of Maryland Medical Center

Infrastructure Improvements

The Media Relations Team also improved crisis communications capabilities by drafting and
implementing:

e E2campus groups that allow targeted messaging to occupants of buildings and parking garages
e Updating and reorganizing the EMT and EOC contact groups

e Significant revisions to the UMB Inclement Weather messaging plan vised
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EVENT COVERAGE

MEDIA RELATIONS

The Media Relations team provided support for numerous UMB events and initiatives, including:

The State of the University
The Media Relations team provided teleprompter and audiovisual support for the State of the University,
including production and distribution of the video program.

Community Engagement Efforts
The Media Relations team publicized and covered the activities of the Office of Community Engagement,
and other efforts to further the impact and recognition of UMB as an anchor institution, including:

e The UMB CURE Scholars Program — WJZ-TV coverage, the first cohort’s graduation from middle school,
success in the Maryland Science Olympiad, and the presentation of white coats to the new cohort.

e Programs at the UMB Community Engagement Center - the annual Community Spring Festival, serving
as a venue for early voting, opening a hew computer center, introducing local caterers to campus event
planners at the Local Food Connection, and a Stop the Bleed training session for local residents.

e Expansion of the UMB YouthWorks program, welcoming more than 50 teenagers to gather valuable
skills and relationships while learning what UMB has to offer.

The President’s Symposium and White Paper Project
The 2017-2018 series on Global Literacy was publicized featuring Dawn Whitehead, Michelle Morse, and
the fellows’ findings. Events were video recorded, included in web stories, and shared on social media.

President’s Panel on Politics and Policy

In October 2017, business visionary Derreck Kayongo discussed his Global Soap Project. And in May
2018, former Maryland governors Robert L. Ehrlich and Parris N. Glendening discussed the current state
of political discourse and Maryland'’s relationship with the federal government.
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MEDIA RELATIONS, CONTINUED

University Conferences
The Media Team publicized, and produced articles, social media and video recordings of:

e A discussion of efforts to combat opioid addiction in Anne Arundel County

e The School of Nursing’s Nursing Leadership Institute fireside chat

e The Norman P. Ramsey lecture, delivered by Sarah Bloom Raiskin

e Rising Baltimore, examining anchor institutions’ roles in combatting social ills

e The opening of an interprofessional transitional care clinic in Prince George’s County
e UMB Alumni Assn. events, including speakers NYT Columnist Frank Bruni, and “The Wire”
producer and writer David Simon

e A The MLK/Black History Month celebration

e The 3-minute Thesis competition

e UMBrella speaker series events, including SAFE Center director Susan Esserman and
author/sculptor and MacArthur Award winner Joyce Scott

Diversity Advisory Council Speaker Series

Russell McClain, associate dean for diversity and inclusion at Carey Law examined implicit bias
in popular culture. The Media Team produced a web story, video recording, and social media.

University of Maryland Strategic Partnership: MPowering the State
The Media Team covered, and achieved earned media for several projects, including:

e Dedication of Cole Field House's Center for Sports Medicine, Health & Human Performance
e The creation of collaborative innovation space at The Grid in the UM BioPark

e Development of technology reducing the likelihood of traumatic brain injury

e A joint SAFE Center — Prince George's Police grant to assist victims of human trafficking

e The annual conference of the Agriculture Law Education Initiative

e The award of Seed Grants to collaborative research teams
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WEB COMMUNICATIONS

CPA builds and engages community through a variety of UMB web communications services.

Our services include:

Web Design and Development / User Experience Design
Web Content Strategy / Web Content Management / Website Maintenance

In addition, our web communications group manages umaryland.edu, The Elm, The Elm

Weekly, and the University’s Mobile App. Use these community-building tools to discover all the
news, events, and resources UMB has to offer.
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ICTR WEBSITE

WEB COMMUNICATIONS

Our team developed the Institute for Clinical and
Translational Research’s website, including
building a customized theme.

We also trained ICTR staff to publish their own
content and provided them with guidance on
content best practices.

As extra features became necessary, we revised
and expanded the initial design.

)4

BALTIMORE
INSTITUTE FOR CLINICAL &
TRANSLATIONAL RESEARCH

/-

| UNIVERSITYof MARYLAND

ABOUT UMB ICTR COMMUNITY ENGAGEMENT INVESTIGATOR RESOURCES FUNDING EDUCATION & TRAINING

UMB.ICTR

molecules tocommuiities

v

< HIW

‘What is the UMB Institute for Clinical & Translational Research (ICTR)?

The UMB ICTR is a clinical

translational research initiative

supported by the UMB
campus.

Funding for a Study

Informatics Support

Biostatistical Support

Data for Research (Research Harbor
and PRC)

Data Management (Research Harbor,

REDCap. Qualtrics)

High Performance Computing

Data Storage

The UMB ICTR is o campuswide cinical transiational research initiative supported by the UMB.
campus. The UMB ICTR provides financial support as well as infrastructure, environment, training, and
workforce to levigorate, facilitate, and accelerate ciinical translational research to improve patient and
comemunity heaith. This site wil highlight ICTR-supported resources as well as other campuswide
shared resources and community-engagement activities. If you are unsure of the “next steps® or have
problems with the ICTR website, plesse emall ICTR Research Navigator and visit this site often for
new nd expanding UMB ICTR resources. To leam more about UMB ICTR and the tremendous
SUpport from the UMB campus, visit About UMB ICTR. PLEASE NOTE: At this time, UMB ICTR
resources and funding are available only to Assistant Professor, Associate Professor, and Professor
taculty.

NEWS! UPCOMING EVENTS

24 GPILS/OPS Office of Career and
UMB ICTR Announces Reciplents of A5 professional Development: Career

Inaugural Round of ATIP Grant Rounds with Dr. Amrita Madabushi

Awards Noon | BRB 1-008

April 25, 2018 | The University of

Meryland, BeRtimore (UMB) institute for 30 Coreers and Pathways Seminar
Clinical and Transiational Research (1CTR) %% series: Dr. Sarah Tegen

is pleased to announce the first round of
awardees of the Accelorated Transiational
Incubator Péot (ATIP) grants. ICTR's
financial support (up to $50.000 per
grant) is designed to foster new
coflaborations between faculty members
across UMB schools and between UMB
faculty and community partners

5p.m. | Howard Hall, Room 450

ICTR Voucher Application Deadline
Reminder: October 15t by § pm
8a.m. | UMB ICTR

fw

6 Maryland Stem Cell Research Fund
M*  (MSCRF) Information
Session/Breakfast
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2017 Holiday Card

WEB COMMUNICATIONS

Our team generated motion graphics, including animated typography, color correction and animation
effects, and spliced in edited video and music.

UMB is EXCELLENCE

JAY A. PERMAN, MD
PRESIDENT OF UMB

-—m lﬂ. !
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Revised Campus Map

WEB COMMUNICATIONS

The CPA web team recreated UMB’s campus map in Google My Maps, a format which is more feature-

rich and easier to maintain. Moving forward, dynamic content can be added to the calendar, such as
images, links, and more detailed descriptions of each location. Part of this process included checking

existing content for accuracy and revising it where necessary.

Browse community resources,
university parking, and more!

4

View fullscreen

Share the map on
social media j l

7] UMB Campus Map Lot

10,380 views

Academic Buildings

v © Allitems

Support Buildings

v All items

(O UMB Housing

[0 Patient Care

[0 community Resources
[0 university Parking

[0 Non-UMB Parking

DOWNLOADS

Campus Map kPDF
Campus Map Walking Paths kPDF
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COMMENTS AND SUGGESTIONS

Has something changed since this map was drafted? Please send us your
suggestions and tips!
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Live Near Your Work Program

WEB COMMUNICATIONS

The CPA web team assisted with website design, setup, and content entry for the
Live Near Your Work program, including a custom Google map of the applicable
neighborhoods.

We also reached out to a number of real estate and MLS companies to try to
enable an automated feed of property listings.

INIVERSITYof MARYLAND

BALTIMORE

About UMB Academics Admissions Research Seevices University Life Give to UMB

n an effort to revitalize UMB's surrounding
communities, those interested in the Live Near
Your Work (LNYW) grant must purchase a
home in one of the following neighborhoods
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UMBPACE

WEB COMMUNICATIONS

The web team built and produced a section for UMB Professional Administratives Committed to
Excellence (UMBPACE), a campus-wide group for administrative staff support and development, that
includes a submission form for comments, members’ contact information, and helpful links.
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SSW Institute

WEB COMMUNICATIONS

Our team developed a number of original templates, including branded headers and footers, custom
homepage layouts for two different sites, and a selection of custom menus. Since its launch, CPA

regularly assists with content entry and troubleshooting, and we collaborate with CITS to integrate our
templates with their ColdFusion system.
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I UNIVERSITY o MARYLAND
SCHOOL OF SOCIAL WORK

TRAINING
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SOD Homepage

WEB COMMUNICATIONS

We revised the School of Dentistry’s homepage layout based on requested specifications, and installed a
custom Instagram feed.

The School of Dentistry is a part of the UNIVERSITY OF MARYLAND, BALTIMORE | MY UMB THE ELM

Search Q
=
"I UNIVERSITY of MARYLAND Advancing Oral Health For Patient Information:
Ul SCHOOL OF DENTISTRY IMPROVING LIVES” 410-706-7101

Patients About UMSOD Admissions Current Students Alumni Research Support UMSOD
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Office of Philanthropy Rebrand

WEB COMMUNICATIONS

Transitioning the Office of Alumni and Development to the Office of Philanthropy involved revising
previous web content and producing new content, as well as an updated information architecture.

The office’s section is now integrated with the Catalyst Campaign website and the UMB Spotlight: Focus
on Philanthropy online publication.

A new form was launched as part of this initiative for alumni to update their contact information.

MYUMB  DIRECTORY

_

"l UNIVERSITYof MARYLAND
BALTIMORE

About UMB d A Services University Life Give to UMB

UMB Home = About UMB ~ Offices = Office of Philanthropy

Office of Philanthropy

About Us GIVE TO UMB

Why Give? Philanthropy is the key to

educating and supporting the

Annual Giving next generation of
n

Proud to Work Here. Proud to
Give Here.

to achleve, and revolutionize
Corporate and Foundation
Relations

what we believe is possible.

Publications

Staying Connected: You & UMB

QUICK LINKS

Matching Gifts ¢

With our nationally ranked schools, leading centers, and acclaimed
programs, UMB is on the move. Take advantage of this exciting time to
become one of our stakeholders and help UMB catalyze global advances
in health and human services.

Planned Giving

UMB Foundation
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Catalyst Campaign Launch

WEB COMMUNICATIONS

Our office coordinated with an outside vendor to provide feedback and guidance during the design and

development process. When the time came for the new website to migrate to our servers, we worked

alongside the vendor on installation and troubleshooting.

._____-:‘-.—._

"CATALYST

A person who causes action | An agent of change | A stimulus, spark, or incitement

YOU & UMB

For over 200 years, UMB has been working to improve the human condition and serve
the public good. Your support of our capital campaign will allow us to:

» Design new and powerful solutions » Encourage people to dream,
to our greatest challenges of health discover, and dare in our never-
and wellness ending quest to enrich humanity

Create leaders and problem solvers Develop Big Ideas for Big Change
who promote a more just society — in areas such as chronic pain
. . ‘ . management, addiction prevention
Drive innovation, nurture ingenuity, and treatment, chronic disease
and advance understanding research and care, entrepreneurship,
and community engagement

=
"l UNIVERSITY Be a catalyst. Give today!

of MARYLAND
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UMB Program Explorer

WEB COMMUNICATIONS

Our office developed custom templates after
a need was identified for a central index of
all academic programs at UMB. This
involved a great deal of coordination with
each school’s web leadership, as content
needed to be aggregated from directories
that they maintain.

The project went through several design
revisions until we reached a final product
that satisfied all parties and was visually
engaging while also including a dynamic,
faceted search functionality, and an easy-to-
use content entry process.

About UMB Academics

FILTER BY KEYWORD

Type your keyword here

PROGRAM LEVEL
@ Bachelor's
O Master's

O Doctoral

FREQUENCY

SCHOOL
O School of Dentistry
O Graduate School
O School of Medicine
School of Nursing
O School of Pharmacy

O School of Social Work

O Carey School of Law

INTEREST

O Academia

Admissions Research Services University Life

for those without a nursing degree; this is
how you become a nurse (also offered at
the Universities at Shady Grove in Rockville,
Maryland)

FULLTIME  PART-TIME
INPERSON  SCHOOL OF NURSING
CUNICAL CARE

More details at nursing.umaryland.edu

DENTAL HYGIENE DEGREE
COMPLETION
BACCALAUREATE PROGRAM

(BS)

The program allows dental hygienists
holding associate degrees or certificates
granted from other accredited U.S. dental
hygiene programs to earn a bachelor of
science degree in dental hygiene.

FULLTIME  PART-TIME

IN-PERSON  SCHOOL OF DENTISTRY
CUNICAL CARE

More details at dental.umaryland.edu

Give to UMB

DENTAL HYGIENE
BACCALAUREATE PROGRAM
(BS)

57 p ! credits
years) ata

accredited college or university and earn 63
credits of core dental hygiene courses
(junior/senior years) at UMB.

FULLTIME  IN-PERSON
SCHOOL OF DENTISTRY  CLINICAL CARE

More details at dental.umaryland.edu

RN-TO-BSN

for licensed RNs wanting to complete their

BSN (also offered at the Universities at

Shady Grove in Rockville, Maryland)
FULLTINE  PART-TINE

W-PERSON  ONLINE  SCHOOL OF NURSING
CLINICAL CARE

More details at nursing.umaryland.edu

RN-TO-MS
for licensed RNs who want an accelerated

path to complete both their BSN and MS
degrees

More detalls at nursing.umaryland.edu
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CPA Web Section Redesign

WEB COMMUNICATIONS

New sections were drafted and published on Digital Media and Writing and Editing after a need was
identified to communicate these two specialty areas of CPA’'s work.
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Elm Redesign Prototyping

WEB COMMUNICATIONS

The CPA web team produced an interactive mockup of a redesigned Elm to present to other schools.

L~ anrmicar
"\I The Elm CAREY SCHOOL OF LAW mQ

UMB SOCIAL FACULTY AND STAFF

Featured Law Story

Aoemn s dor 58 et Consectatur Adioicing st Ascesn ewisemod bRendum Ieoreet. Proin rvida dolor s amet eCus
RCCUMIAN 8 iITa Ko COMMEda, Proin sodales Cubinat SIC Temoor, SCils DIICTE KRN 21 Moot O QaTurent..

LAW RESOURCES LAW NEWS X3 ELM STORIES - LAW LALL)
GETTING SET UP Jauacy 26, 2018 anuary 26,200
. Duriness Team Bows Away The Competition

One Card LOrem ipsum dokor 21 Armet, CONSECatL Sdipince % AGnoan
uMmBID c
Email Setup tompor, Sosis NAtEque Penatibus et magnis dis parturknt
1T Support
Edurcam Bk & Ethical, Legal, Social, & Policy tssues
Sign up for UMB Alerts trarke s Locem ipsum dolor 1, consectetr adi 5t Awroan

the competition iamod bibendurn Icrest. rain O/vda Gcko SR ot lecus

SCCUMTEAN o1 viverrs Justo commoda Proan sodaies BulInar BC
BENEFITS tompor, $0xiis NALOQUE PINALIEUS 6t Magns dis parturwnt
tirement Plans &
Healthcare Plans
X VOICES AND OPINIONS £X9

UMB Holiday Schedule \ ANNUUNCEMENTS
Training/Career Development Ethical, Legal, Social, & Junaary 38, 20%

Policy ANOUNCEMENT Levern ipsurn deler sit

amet, consectetur adipiseing el Aenesn

GETTING AROUND eukamad bhondum laoreet. Proin gravida
Parking and Transportation ANOUNCEMENT Lorern ipsum dotor sit
UM Shuttle Routes amet, consectetur adipiscing efit.
UM Shuttie Nextbus -
Zipear ANOUNCEMENT Lovern Ipsur dator sit
Police Escort Services ‘Want to get ahead on your el rpreap o adiplacing o Asnean | Jusueryts, 200 rw Post
Directions business carcer? *1 have an opinion.”
EMPLOYEMENT AND
CAREER DEVELOPMENT
Tithe IX Training

LAW LAURELS
HEALTH AND WELLNESS
Disabiity Services Barabara Resnick, PhD '96, Barabara Resnick, PhD '96, Barabara Resnick, PhD '96,

RN CRNP, FAAN, FAANP RN CRNP, FAAN, FAANP RN CRNP, FAAN, FAANP
Wellness Hub A ursings Resnick Atmes Nursng's Reanick Assumes
URecFit

Croup Fitness
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Founders Week

WEB COMMUNICATIONS

The annual Founders Week received a more prominent web presence and is now accessible under the
University Presidential Events section.
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Commencement 2018

WEB COMMUNICATIONS

Two photo galleries from May 2018’s commencement were created: one on Flickr and one on UMB'’s

website. Information on relevant pages was also updated, including Commencement Stories, Archived
Events, Photo Galleries, Speakers and Honorees, and the landing page.

_

—_—

"l lglr\'l\"l RSITYof MARYLAND

BALTIMORI

About UMB Academics

Admissions Research Services University Life Give to UMB

UMB Home  Commencement 2038

Commencement 2018

President Perman’s Welcome
Commencement Stories
Speakers and Honorees
Photo Galleries

Archived Events

Tweets about 2018umb ¢

2018 Universitywide Commencement Ceremony

- COMMENCEMENT ' SPEAKERS AND
smmss HONOREES
ap of the Universitywide \ UMB was privi chlomx
i = ceremony, Party in the Park that ' number of honored guest!
- preceded it, and a dental grad's t the 2018

CPA ANNUAL REPORT FY18

97



